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ARTICLE INFO ABSTRACT 


Article History: This article examines the issue of information asymmetry in 
consumer law and deliberates on the necessity of regulation of 
the status of a consumer and their protection mechanisms. It is 
evident that the relevant Georgian law, by and large, does not 
guarantee the sufficient safeguarding level and thus the approx- 
imation to the respective EU legislation cannot be deemed suc- 
cessful in toto. Furthermore, this article analyzes the Draft Law 
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of Georgia on the Protection of Consumer Rights and displays 
Behavioral Law and Economics, _ the possible challenges. In addition, the special emphasis is on 
Informing Consumers, consumer credit contracts. 


Consumer Credit 


In the wake of the growing importance of behavioral analysis 
and its impact on the law and economics, the standard of an in- 
formed and rational consumer, which constitutes a cornerstone 
of the EU consumer law, is now highly debated. By reviewing 
some findings in behavioral law and economics, along with the 
international legislation and case law, it is argued that some im- 
plications of behavioralism should be taken into account in the 
field of consumer law. 
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INTRODUCTION 


In consumer relations, which is centered on the 
protection of consumer rights, information asymme- 
try’ constitutes one of the major issues, that is, in- 
correctly exchanged and perceived information lays 
the basis for the market decline or failure. To elim- 
inate its consequences, different jurisdictions turn 
to legal and regulatory intervention, one of which 
is the requirement to disclose information. In con- 
trast to the general obligation to provide information 
under the contract law, the obligation to disclose in- 
formation in consumer contracts is regulated sepa- 
rately, based on the formal, abstract idea of equality, 
which in turn portrays the leading image of a ration- 
al consumer with economic interests”, who is free 
from paternalism’. Today such a paradoxical image 
of the consumer is a matter of debate since the con- 
sumer, due to the various factors, is not always ra- 
tional, nevertheless, the consumer in the field of law 
is recognized as a "weak party"’, thus is subjected 
to the special safeguarding legislation. 

In the legal literature and case law® there is a 
discussion on the irrationality of the consumer while 
facing a choice. In this regard, behavioral analysis 
plays an important role, given that the interpretation 
of information by the consumer is ultimately an em- 
pirical issue®. Consumer law is one of the first areas 
where lawyers have become aware of the relevance 
of behavioral insights’. This, on the one hand, stems 





1 Information asymmetry is a situation when one party of 
a relationship has more information on a subject matter 
than the other and thus is in a more powerful position. 
See Chang, H.-J., 2014. Economics: The User’s Guide, 
London, Penguin, p. 391. 

2 E.g. See C-59/12, BKK Mobil Oil Korperschaft des 
offentlichen Rechts v Zentrale zur Bekampfung unlauteren 
Wettbewerbs eV [2013] 

) Dani, M., 2011. Assembling The Fractured European 
Consumer, LEQS 29, p. 13, however, there are some 
viable arguments supporting the paternalistic approach 
to protecting consumers, e.g., see Haupt, S., 2003. An 
Economic Analysis of Consumer Protection in Contract 
Law, German Law Journal, 4(11), p. 1161. 

4 This approach is constitutionally recognized. See Decision 
No. 1/3/136 of the Constitutional Court of Georgia of 30 
December 2002, paragraph 10. 

5 See C-382/87, Buet v Ministére Public [1989] ECR 1235. 

6 Beales, J.H., 2008. Consumer Protection and Behavio- 
ral Economics: To BE or Not to BE? Competition Policy 
International, p. 165. 

- Sibony, A.L., Helleringer, G., 2015. EU Consumer 
Protection and Behavioural Sciences: Revolution or 


from the fact that consumer law focuses on individ- 
ual behavior, and, on the other hand, it is naturally 
paternalistic as it aims to protect consumers from 
negative choices. Consequently, the role of behav- 
ioral sciences in that sense is to offer the types of 
regulation that will be better for the consumers and 
civil circulation. In consumer relations, such a goal 
is achieved by tools like information disclosure® and 
cooling-off period. 

Unlike the approach under the conventional 
economic analysis, which usually determines out- 
comes "as if’ people behave optimally’, behavioral 
approach takes into account the actual behavior 
of consumers with the help of researches in neu- 
roscience or psychology”®. It shows that a person 
has weak self-control and limited rationality when 
making a choice", moreover, behavioral science of- 
fers a very important idea that consumers cannot 
and do not want to make an informed choice about 
everything’?. Therefore, many countries establish 
relevant behavioural entities that inductively ad- 
dress various regulatory issues. As far as the topic 
of consumer relations is concerned, it is notewor- 
thy that similar institutions are found directly in con- 
sumer rights administrations, such as the Directo- 
rate-General for Justice and Consumers in the EU, 
the FTC in the US, the Authority for Consumers and 
Market in the Netherlands, etc.'*. Hence, this topic 
is timely as the consumer rights issues are very dy- 
namic. 

On June 27, 2014, the Association Agreement 
was signed between Georgia and the European 
Union, which entered into force on July 1, 2016. 


Reform? Nudge and The Law, Hart Publishing, p. 209. 


8 Pre-contractual obligation to provide and disclose 
information. 
9 Australian Government Productivity Commission, 2008. 


Review of Australia’s Consumer Policy Framework, Final 
Report, p. 383. 

10 See Calabresi, G., 2016. The Future of Law and Economics, 
Yale University Press, p. 5. 

11 Bounded Rationality refers to the situation when people 
fail to consider all of the possible alternatives and long- 
term consequences before making economic decisions. 
See, Simon H.A., 1957, Rational Choice and the Structure 
of the Environment, in Models of man: social and rational; 
New York, Wiley, p. 198. 

12 Sunstein, C., 2015. Choosing not to Choose: Under- 
standing the Value of Choice, Oxford University Press. 

13 See OECD Science, Technology and Industry Policy 
Papers, 2017. Use of Behavioural Insights in Consumer 
Policy, No. 36, OECD Publishing, Paris, p. 10. 
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With this, Georgia has committed itself to the 
approximation to EU legislation. One of the im- 
portant packages of this agreement, in particular 
Chapter 13 of Title VI, deals with the protection of 
consumer rights. In this vein, the Committee on 
European Integration of the Parliament of Geor- 
gia has developed a draft law’* on consumer pro- 
tection [Hereinafter — the Draft Law], which will be 
examined in the relevant context in this article. 
Unfortunately, the adoption of this draft law has 
so far failed for a variety of reasons. It should also 
be noted that the Association Agreement refers to 
the repealed or amended EU directives, while the 
article is based on the consolidated and existing 
texts. 

Furthermore, special attention shall be paid to 
the pre-contractual obligation to disclose informa- 
tion in the consumer credit contracts. It shall be em- 
phasized that financial transactions require special 
regulation and it is of importance for the legislator 
to tread gingerly in order not to cause double reg- 
ulation’®. 


1. IMAGE OF THE CONSUMER 
AND THE INFORMATION 
PARADIGM 


In order to ensure a high level of consumer pro- 
tection, it is necessary to create and understand the 
image of the consumer itself. In turn, this requires 
an explanation of the information paradigm that 
forms the basis of the consumer image. 

The information paradigm constitutes a tradi- 
tional fundamental feature of EU consumer law, 
which is laid downin many directives". It suggests 
that on the one hand, there are consumers who 
are able, willing, and competent to deal with the 
information provided, to read different languages, 
to make informed rational decisions, and to en- 





14 Draft Law of Georgia on the Protection of Consumer 
Rights, 2019 https://info.parliament.ge/file/1/ 
BillReviewContent/224285? 

15 Micklitz, H. W., 2018. Legal Opinion of the Draft Law 
of Georgia on the Protection of Consumer Rights (As of 
March 2017), Comparative legal studies, #6, GIZ, pp. 7-8. 

16 Reich, N., Micklitz, H.W., 2014. “Economic Law, 
Consumer Interests and EU Integration” in Reich, N., et 
al (eds), European Consumer Law Cambridge, p. 21. For 
example, Directive 2005/29/EC; Directive 201 1/83/EU. 








force their information-based rights'’. On the oth- 
er hand, the information paradigm ensures that in 
a consumer contract it is an obligation of a trader 
to provide information’® due to the information ad- 
vantage. The standard of the average consumer 
relies heavily on the image of homo economicus, 
the rational consumer. In various decisions of the 
European Court of Justice, the average consumer 
is reasonably well-informed and reasonably ob- 
servant and circumspect’. However, this is not 
fully in line with empirical studies, otherwise, such 
a buyer would not be seriously affected by the 
so-called no-reading tendency”°. Pursuant to this 
presumption, such a consumer should check all 
the information and read the labels?', should not 
be deceived by the color of the product, etc. How- 
ever, behavioral studies have shown that there 
is in fact a large discrepancy between the EU's 
idealized average consumer and the actual be- 
haviour adopted by the average EU consumers”. 

Indeed, if we share the conventional econom- 
ic analysis that individuals make choices to max- 
imize their utility using the information available, 
while their preferences are consistent through 
time’, we will contradict the market reality and, 
most importantly, the concept of the consumer as 
a "weak party". In particular, the objective "weak- 
ness" of the consumer is that he is in a vulnera- 
ble position in relation to the informed trader with 





17 Micklitz, H.W., Reisch, L.A., Hagan, K., 2011. An 
Introduction to the Special Issue on “Behavioural 
Economics, Consumer Policy, and Consumer Law”, 
Springer, p. 271. 

18 Lakerbaia, T., 2015. European Standard for Informed 
Consumer, Journal of Law N1, Tbilisi State University 
Publishing (in Georgian), p. 147. 

19 First mentioned in C-210/96, Gut Springerheide [1998] 
EU:C:1998:369 [31] and then in a number of cases, e.g. 
C 611/14, Canal Digital Danmark [2016] EU:C:2016:800 
[39]. 

20 Aryes, I., Schwartz, A., 2014. The No-Reading Problem 
in Consumer Contract Law, Stanford Law Review, Vol. 
66 No.3. Such apathy is also considered rational, see Ben- 
Shahar, O., 2009. The Myth of the “Opportunity to Read” 
in Contract Law, European Review of Contract Law, p. 5. 

21 Case C-—51/94, Commission v Germany [1995] 
EU:C:1995:352 [34] when the court decided that the 
consumers, who do care about the ingredients read the 
labels. 

22 Ibid, n.7, p. 215. 

23 Kennedy, S., 2008. The future of consumer policy: Should 
we regulate to protect homo economicus? Competition and 
Consumer Policy Division, Australian Treasury, p. 10. 

24 Ibid, n.4. 
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some market power and marketing policy, while 
the subjective "weakness" conveys the personal 
characteristics of consumers, e.g., hesitation and 
influence on free will often lead to undesirable 
results*°. Simply put, using product packaging to 
increase the value of a product makes it clear that 
consumers should not be perceived as rational. 
Moreover, even in B2B relationships, where the 
expected level of rationality is high, emotional 
factors have a significant impact even on qualified 
professionals”. 

It is noteworthy that some EU member states 
rely on the irrational image of the consumer. 
For instance, Scandinavian national consumer 
law does not envisage an "average" consumer 
benchmark in the legislation, which is resulted 
in the formation of a type of "weak", "vulnerable" 
consumers and a higher standard of their protec- 
tion?’. Nevertheless, according to the Supreme 
Court of Finland, as a result of the full harmoni- 
zation of the Unfair Commercial Practices Direc- 
tive 2005/29/EC, when applicable, the traditional 
image of the irrational consumer goes backward 
and the court relies on the EU average consumer 
standard”®. Meanwhile, studies in modern eco- 
nomics, psychology, and neuroscience have also 
revealed that the information paradigm is a sym- 
bol of consumer law in modern England”. Thus, 
it is obvious that some countries recognize the 
importance of behavioural economics. Therefore, 
as discussed below, it is necessary to integrate 
the behavioral insights into the information para- 
digm, which serves the freedom of choice. 





25 Lakerbaia, T., Zaalishvili, V., Zoidze, T., 2018. Consumer 
Law, IBSU Publishing. (in Georgian), p. 49. 

26 Hague, P., A Guide to B2B Marketing And How it Differs 
From Consumer Marketing, https://www.b2binternational. 
com/publications/b2b-marketing/ [26.10.2021] 

27 Hyvoven, S., 2019. Information Obligations and 
Disinformation of Consumers: Finnish Law Report, 
Springer, p. 411. 

28 Finnish Supreme Court Decision KKO 2017:83, when 
the court decided that despite taking into consideration 
the social, cultural and linguistic factors pursuant to 
rec.18 of the Directive, there was no reason to regard the 
Finnish consumers as less informed and less observant and 
circumspect. 

29 Bush, C., 2016. The Future of Pre-Contractual information 
Duties: From Behavioural Insights to Big Data, Research 
Handbook on EU Consumer and Contract Law, p. 221. 








2. DISCLOSURE OF 
INFORMATION TO CONSUMERS 
WITH BOUNDED RATIONALITY 


2.1. The need for regulation 
and cognitive biases 


The fulfillment of choice is twofold: one is about 
ensuring fair competition and the other is about 
having the right information, without which the ig- 
norance of an alternative hinders the ability to make 
a choice. Undistorted competition, with low prices, 
wide choice, high quality and innovation, serves to 
optimize the interests of consumers, and consumer 
protection law guarantees that the result of com- 
petition is authentic and a real choice*®’. Thus, with 
different approaches, these two areas of law create 
a framework for the market that is essential to the 
growth of productivity and consumer welfare*". 

The obligation to provide information at the 
pre-contractual stage serves an important function 
of protecting consumers from information asymme- 
try and enhancing consumer choice. This is one 
of the fundamental regulatory tools*” in the EU for 
eliminating inequality between the parties and is 
defined in almost every directive as a specific pro- 
tection mechanism to which, in some cases, other 
mechanisms are attached’. 

The economic analysis of the disclosure of infor- 
mation for the protection of the rights of consumers 
lies in the fact that the benefits of the consumer, 
reflected in the coherent choices, should exceed 
the administrative or other costs of such regulatory 
intervention**. Therefore, the consumer should be 
able to make a "good contract".*° 





30 De Pree, J., 2019. Trends: anti-trust, consumer and privacy 
regulation increasingly converge, https://www.debrauw. 
com/legalarticles/trends-anti-trust-consumer-and-privacy- 
regulation-increasingly-converge/ [26.10.2021] 

31 Huffman, M., 2010. Bridging the Divide? Theories for 
Integrating Competition law and Consumer Protection, 
European Competition Journal, April, p. 7. 

32 Wilhelmsson, T., & Twigg-Flesner, C., 2006. Pre- 
contractual information duties in the acquis communautaire. 
European review of contract law : ERCL., 2(4), pp. 441- 
470. 

33 Ibid, n. 25, p. 124. 

34 Haupt, S., 2003, An Economic Analysis of Consumer 
Protection in Contract Law, German Law Journal, 4(11), p. 
1142. 

35 Grynbaum, L., 2010. Pre-contractual Information Duties: 
the foreseeable failure of full harmonisation, Prospectives 
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In addition, although providing accurate infor- 
mation in a simple, understandable manner is in the 
best interests of market players in order to attract 
consumers, in practice the regulatory intervention is 
still needed*. In this regard, the different standard 
of disclosure of information in distance contracts 
is especially noteworthy, which was further devel- 
oped by the new Directive 2019/2161” and became 
adapted to the existing reality. This example also 
proves that behavioral analysis is very relevant in 
consumer law. 

Behavioral science distinguishes various "bi- 
ases" that should be considered in policy-making. 
Different types of cognitive biases ultimately cre- 
ate the notion of bounded rationality. In particular, 
consumers due to the optimism bias*® are charac- 
terized by inadequate risk assessment. Apart from 
that, they prematurely refuse to obtain information 
about the contract to be concluded on the grounds 
that they are intuitively confident in being sufficiently 
informed or, because of a status quo bias* they are 
intimidated by the information overload.” 


2.2. Avoiding "blinding lights" — 
the optimal level of information 


Empirical studies in neuroscience have shown 
that the perception and processing of a large amount 
and very detailed information by humans is limited 
due to cognitive skills.*’ It was pointed out that the 


of European Consumer Law, Towards a Directive on 
Consumer Rights and Beyond, Schulte-Nélke, H., Tichy, 
L., (eds.), Sellier, p. 7. 

36 Ibid, n.6, p.163. 

37 This Directive amends both Directive 2011/83 / EU and 
Directive 2005/29 / EC. Member States have until 28 
November 2021 to implement the amendments in national 


laws. 

38 Tendency to overestimate our chances of positive 
experiences and underestimate our chances of negative 
experiences. 

39 When maintaining the status quo seems better than to 
change it. 


40 Dean, M., Kibris, O., Masatlioglu, Y., 2017. Limited 
attention and status quo bias. Journal of Economic Theory, 
pp. 93-127. 

41 Klingberg, T., 2009. The Overflowing Brain: Information 
Overload and the Limits of Working Memory, Oxford 
University Press, also, directly on consumers — Lee, B.K., 
and Lee, W.N., 2004, The Effect of Information Overload 
on Consumer Choice Quality in an On-Line Environment, 
Psychology & Marketing, p. 159. 


more information is, it becomes tall order to process 
the relevant information in order to profit from it*?. 
In this vein a metaphor of being blinded by the light 
is used to depict such a maximum level of informa- 
tion*’. Given the limited time factor, consumers turn 
to heuristics“, observe key group indicators, also 
known as chunks, such as price or brand, and do 
not spend time searching for new products, or, as a 
consequence, we get the Buridan donkey paradox 
when they are reluctant to make a decision. Thus, 
it is obvious that information overload reduces the 
marginal utility of information, and efficiency. Find- 
ing the optimal margin in various types of consumer 
contracts will be different, hence the importance of 
empirical studies in this regard is of high value.*® 
Nevertheless, the consumer should always have 
the right to request more information. 

Furthermore, the necessary information should 
be simple, concise, clear and easily comprehensi- 
ble. In the EU, prior to the entry into force of Di- 
rective 2011/83/ EU, traders in certain cases were 
required to provide only some specific information. 
Directive 2011/83/EU established for the first time 
the general obligation of traders to provide informa- 
tion in accordance with Article 5. Article 6 sets out 
the obligation to provide information only for the dis- 
tance and off-premises contracts. It is noteworthy 
that the latter article is criticized for the abundance 
of precontractual information, and the timing of in- 
formation is considered to be a solution, when the 
meaning is given to the context.** Criticism is par- 
ticularly relevant when it comes to a low-cost prod- 
uct. On the other hand, the new Directive 2019/2161 
offers a significant change in the obligation to dis- 
close information whether the seller is a trader or 
an ordinary individual because in the latter case the 
consumer must be warned of the lack of protection 
under consumer law in advance‘’. 





42 Djurovic, M., 2016. The Duty of Information. European 
Law on Unfair Commercial Practices and Contract Law, 
Oxford: Hart Publishing, p. 139. 

43 Paredes, T., 2003. Blinded by the Light: Information 
Overload and its Consequences for Securities Regulation, 
Washington University Law Quarterly, 81(2), p. 417. 

44 In most situations consumers are biased towards 
information that is easily accessible and more up-to-date. 

45 Ibid, n. 34. 

46 Ibid, n. 7, p. 221, in particular, the consumer may be less 
interested in where and how to return the product before 
concluding the contract. 

47 Recitals 26 and 27 of the Directive 2011/83/EU. 
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As for the Georgian reality, the requirement to 
disclose information can be found in various nor- 
mative acts, in particular, in Article 318 of the Civil 
Code of Georgia; in Article 12 of the Product Safe- 
ty and Free Circulation Code, which is the general 
regulation. However, the scope of the latter code is 
less relevant to the contractual aspects and is pri- 
marily aimed at protecting "human life, health, prop- 
erty and the environment". Thus, the regulation is 
less in line with European legislation. Further, the 
Law on Advertising sets out the criteria for lawful 
advertising through putting information on a prod- 
uct. However, this legal regime does not meet the 
criteria of "relevance" or "completeness".*® 

Some novelties of the Draft Law of Georgia on 
the Protection of Consumer Rights are in line with 
the standard of Directive 2011/83/EU. Article 5 and 
Article 11, respectively, envisage the general rules 
on consumer information and rules for distance and 
off-premises contracts. According to Article 5 of the 
Draft Law, the consumer has the right to receive, 
and the trader is obliged to provide information 
about the product name, identity of a trader, terms 
of consumer claim, manufacturing and expiration 
dates, the total price of the product, arrangement of 
payments, delivery and warranty conditions, func- 
tionality, contract duration, consumer obligations, 
and the right of withdrawal. Under Article 11, the 
consumer must also be provided with information 
on communication costs, and the existence of a 
code of conduct. 

It is noteworthy that the amendments in the new- 
est draft law have corrected some of the shortcom- 
ings, e.g. the previous draft law did not specify the 
obligation to provide information before concluding 
a contract, as well as regarding no obligation to pro- 
vide information that is already apparent. Both ar- 
ticles, de lege ferenda, clearly state that the trader 
must provide the information in a vivid and under- 
standable manner before concluding the contract. 
Nevertheless, against the criterion of relevance, the 
draft law does not impose an obligation on traders 
to provide information at different stages and to a 
different extent. It should be stated that due to the 
nonexistence of a general law on consumer rights in 
Georgia, traders in most of their business areas are 
not obliged to disclose information. As a corollary, 
the new regulations may lead to a number of short- 





48 ,John Howard Test”. 


comings and thus increase the price of the product, 
with the risk of having information overload. There- 
fore, it is more efficient to disclose the information 
regarding the product description, warranty, and 
return policy at the pre-contractual stage, and the 
rest of the information after signing the contract. It 
is also suggested to update the relevant provisions 
in line with the amendments in Directive 2019/2161, 
such as the removal of a fax, or the removal of an 
obligation to provide a waiver form when a distance 
means are used for contracting in an insufficient 
time and space. 

Another important provision is Article 25 that 
regulates unfair commercial practices and complies 
with the complex rules of Directive 2005/29. Here, 
it should be noted that this provision, unlike the pre- 
vious version, introduces the notion of an average 
consumer. Behavioral analysis and the regulatory 
impact assessment’? show that the starting point for 
the protection of consumer rights should be the vul- 
nerable rather than the average consumer due to 
political, economic and social reasons in Georgia®®. 
Similar approach is taken in the policy of Bulgar- 
ia, Greece and other countries, which shall also be 
considered in Georgia before giving the Draft Law 
its legal effect. 


3. COOLING-OFF PERIODS 
AND RIGHT OF WITHDRAWAL 


In addition to the general obligation to disclose 
information, the right to cancel a contract is con- 
sidered as a tool to protect consumers from the 
negative consequences of asymmetric information. 
Different jurisdictions provide the so-called manda- 
tory cooling-off periods, within which the consumer, 
in some circumstances, especially in distance or 
off-premises contracts, is given some time after the 
conclusion of the contract to check the aptness of 
the choice. This is considered in Article 9 of Direc- 
tive 2011/83/EU, which is aimed at protecting the 
consumer from psychological pressure, as well as 
avoiding the negative consequences” of providing 
inappropriate information. By the same token, Arti- 





49 Regulatory Impact Assessment on the Draft Law of 
Georgia on Consumer Rights Protection, 2019. GIZ. 

50 Ibid, p. 58. 

51 Ibid, n. 17, p. 160. 


“LAW AND WORLD“ 


cle 9 encourages consumers to compare the prod- 
uct. This possibility is more limited in distance rela- 
tionships. Thus, in addition to the characteristics of 
the product, the consumer must be informed about 
the cooling-off period and its application conditions. 

The existence of a cooling-off period is justified 
when it constitutes a necessary means of eliminat- 
ing inefficiency*?. This issue may arise due to the 
lack of rationality, and the cooling-off period should 
nudge a consumer to take heed of the long-term 
preferences, beyond the pressure and so-called 
situational monopoly. The existence of the right of 
withdrawal gives the trader the incentive to match 
the price of the product with its quality, although it 
should be noted that this right may as well encour- 
age ex post opportunistic behavior from consumers, 
leading to tension in traders, increased transaction 
costs due to delays and ambiguity.*°* 

Behavioral analysis makes it obvious that the 
status quo bias, the endowment effect, loss aver- 
sion®* and regret aversion®®, and the sunk cost falla- 
cy*’ can encourage behaviors that hinder the effec- 
tive exercise of the right of withdrawal®®. In order to 
prevent this, the "opt-in" rule®? is introduced, that is, 
instead of the withdrawal from the contractual rela- 
tionship, the consumer actively gives consent only 
after the expiration of the cooling-off period. This 
would reduce the cognitive dissonance to some ex- 
tent, however, it is highly likely that such regulation 





52 Ibid, n. 34, p. 1147. 

53 Ibid, p. 1149. 

54 The endowment effect leads consumers to place a greater 
value on objects once they have established ownership, or a 
sense of ownership than the value they would place on that 
same object if they did not own it. 

55 The tendency to prefer avoiding losses to acquiring 
equivalent gains. See Kahneman, D., Tversky, A., 1979. 
Prospect theory: An analysis of decision under risk, Vol. 
47, The Econometric Society, pp. 263-291. 

56 Consumers have a fear that they will regret the choice to 
exercise the right of return, which they consider when 
making a decision. 

57 According to traditional economic theory, such costs are not 
relevant in future decisions, although studies show that people 
still take them into account. Sunk cost fallacy is an attachment 
to past decisions, even when wrong. 

58 Tscherner, E.M., 2014. Can behavioral research advance 
mandatory law, information duties, standard terms and 
withdrawal rights? Austrian Law Journal, p. 155. 

59 Ibid, p. 154. Also, Harrison, P., 2016. Cooling-off periods 
for consumers don’t work: study https://theconversation. 
com/cooling-off-periods-for-consumers-dont-work- 
study-69473 [26.10.2021]. 








would complicate the trade relations and would not 
mitigate some of the biases, thus it is of importance 
to empirically analyze the consequences of such 
changes. 

Article 336 of the Civil Code of Georgia recog- 
nizes the right to cancel a doorstep contract when 
the consumer has the right to withdraw the contract 
within one week unless the contract is performed 
upon its conclusion. An important update is made 
in Article 14 of the Draft Law, which gives the con- 
sumer the right to cancel a distance or off-premises 
contract within 14 calendar days, with a maximum 
return period of 7 days. This right also provides for a 
number of exceptions per se via Article 16, however 
it shall be stressed that the previous version of the 
Draft Law, unlike to current one, extended the 7-day 
cooling-off period to an on-premises contract. This 
modification stems from the regulatory impact as- 
sessments®, which have shown the likely negative 
consequences of such regulation for businesses 
and the threat of transition to the shadow econo- 
my. Thus, the change in the draft law on withdraw- 
al rights should be positively assessed taking into 
account the level of socio-economic development, 
consumer vulnerability and the growing trend of on- 
line shopping. 


4. SPECIAL REGULATION - 
CONSUMER CREDIT CONTRACT 


The financial sector constitutes a distinctive field 
in the consumer markets, in particular, the contracts 
of the consumer credit, related consumer rights 
and guarantees for the protection of these rights 
are regulated separately. In the EU, there are two 
major directives in this field — Directive 2008/48/EC 
on Consumer Credit and Directive 2002/65/EC on 
Distance Marketing of Financial Services, which in 
turn was amended by Directive 2005/29/EC. The 
latter clarifies in Articles 9 and 10 that issues related 
to financial services can be regulated more strictly 
by member states due to their complexity and high 
risks. 

Behavioral analysis is especially relevant when 
consumers while receiving complex information, do 
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not have adequate practical experience. In this vein, 
it is logical for the legislator to have a specific regu- 
lation on the consumer credit. The reason for justifi- 
cation for having such an approach is that the finan- 
cial risks are very high for the average consumer, 
and there is little opportunity for learning due to the 
slow feedback mechanism*". 

In terms of providing information, it shall be em- 
phasized again that the consumers should not be 
overloaded by complex information to the extent 
that they should be able to properly assess the 
risks. Considering the behavioral analysis, several 
aspects are worth noting: 

The consumers need to be provided with the in- 
formation on the effective interest rate in advance to 
have a real opportunity for the proper comparison. 
Furthermore, in order to achieve transparency, fi- 
nancial institutions should calculate the effective in- 
terest rate based on the uniform standard, and the 
calculation should include all of the financial costs. 
Prevention of over-indebtedness and over-optimism 
of consumers can be prevented by using heuristics, 
in particular by focusing on risks; Special attention 
should be drawn to the variable interest rate, which 
implies more risk for the consumer than the fixed 
interest rate®*; Consumers may be provided with the 
information by financial institutions on the statistics 
of non-payment in typical cases. It is noteworthy 
that the directive envisages a cooling-off period of 
14 days for the consumer credit contracts. 

According to the Georgian legislative frame- 
work, the National Bank of Georgia with its regu- 
latory and supervisory functions constitutes a des- 
ignated authority for ensuring the protection of the 
rights of consumers in the financial sector. Current- 
ly, the Order of the President of the National Bank 
No37/04°° of 2021 on the Approval of the Rule of 
Protection of Consumers’ Rights in the Provision of 
Services by Financial Organizations [the Order] is 
in effect, which was adopted subsequent to the re- 
peal of the previous order. The number of changes 
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enshrined in the order aim at enhancing the level of 
protection of the rights of consumers, for instance, 
the scope of the act is no longer limited, thus any 
lending entity is obliged to provide the consumer 
with the precontractual information specified in the 
order. It should also be noted that the notion of a 
specific financial product no longer forms a grey ar- 
ea.* On the other hand, the issue of the effective 
accountability mechanism for the violation of con- 
sumer rights needs separate research. 

Pursuant to Order No. 32/04 both natural per- 
sons and legal entities, except for financial organ- 
izations, are entitled to be provided with informa- 
tion. This precontractual obligation to fully disclose 
the information leads to a stable, transparent and 
predictable legal relationship®. The very first article 
of the Order enshrines the principles applicable to 
the disclosure of information similar to the Europe- 
an model: a) clarity and accuracy; B) perceptibility; 
C) ability to compare and d) timeliness. This provi- 
sion also focuses on the consistency of information 
disclosure, however, the accuracy criterion is less 
obvious and is presented only in the subsequent 
provisions. Freedom of choice is provided by Article 
3, according to which the information must be such 
as not to push the consumers towards a decision 
which they would not have made in case of the un- 
mistakable and complete information. 

The notion of an effective interest rate shall also 
be stipulated due to its wide scope. It is noted that 
this rate includes all the financial costs, and the an- 
nex of the Order that regulates its calculation rules 
and formula aims at ensuring a common standard 
and transparency. The main method of calculation 
is to "use the highest interest rate", while in foreign 
currency lending 15% annual depreciation of GEL 
is considered based on the variations of the equal 
absolute of the exchange rate on a daily basis. Ac- 
cording to the Order, the disclosure of the effective 
interest rate is provided both during the advertise- 
ment and during the personal offer®*. This is signifi- 
cant insofar as it is the only means of protecting the 
consumer, taking the Georgian lending policy into 
account. 

As mentioned above, Article 3 of the Order, 
which sets out the obligation for financial institutions 
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to provide information, does not clarify the content 
of the information. This is specified in the article on 
concluding a distance contract. In Annex 5, the Or- 
der provides the sample version of the text of dis- 
closure. In order to improve the comprehensibility, it 
would be more practical to divide the text into sev- 
eral paragraphs or bullet points. Further, Article 5 
of the Order is of importance as it obliges a finan- 
cial institution to provide information to consumers 
regarding the significant risks associated with the 
specific financial products, including drawing atten- 
tion to the variable interest rate risk.°’ 

At the advertising stage, pursuant to the Order, 
disclosure of incorrect or misleading information is 
prohibited. In addition, when the effective interest 
rate is unclear from the outset due to the uncertain- 
ty of costs, based on the sample example in Annex 
6 of the Order, the option to refer to the disclosure 
of the minimum effective interest rate (for example, 
from 20.8%) is expressed. In this regard, a different 
treatment is provided in the EU, such as the use 
of the cognitive bias, namely, the framing effect® 
by referencing to the maximum amount of percent- 
age. 

Further, It should be noted that the Order, un- 
like the Directive, does not provide for the right of 
withdrawal, which does not allow the consumer to 
reconsider the offer while being labeled as vulnera- 
ble in this sector (and generally in Georgia). On the 
other hand, the order of the President of the Nation- 
al Bank Ne37/04 provides for the possibility of can- 
celing a foreign exchange transaction within 30 min- 
utes after the transaction.’° This may constitute an 
issue as the Draft Law’s provisions of the cooling-off 
period only apply to distance and off-premises con- 
tracts, and according to the sphere of its application 
the Draft Law does not extend to financial services 
other than the standard terms, hence this issue re- 
mains the subject of future regulation, as well as 
unfair commercial practices in the financial sector. 

Finally, pursuant to Part II Article 625 of the Civ- 
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il Code of Georgia the maximum annual effective 
interest rate of the loan is reduced to 50 percent. 
A similar regulation is relevant in other countries, 
for instance, with the changes made in Finland in 
2019, this mark is 20 percent, moreover, the legis- 
lative initiative envisages a temporary reduction of 
the interest rate on certain types of consumer loans 
to 10 percent.”’ The Credit Card Accountability Re- 
sponsibility and Disclosure (CARD) Act is in place 
in the United States, which, similar to Georgian 
regulations, sets the maximum interest rate for the 
financial institutions and thus prevents the possible 
misuse of cognitive biases of the consumers by the 
financial sector.” 


Conclusion 


The information paradigm still constitutes a per- 
tinent issue in the consumer protection law, and 
the behavioral analysis, stemming from the em- 
pirical research, further suggests the necessity to 
protect even a well-informed consumer. It is widely 
acknowledged that freedom of choice is one of the 
cornerstones of consumer law, yet the problem of 
information overload and the cognitive, time-related 
or environmental factors that influence the consum- 
er when making a choice prevent its effective exer- 
cise. As a corollary, it makes sense to disclose the 
information not all at once, but at different stages. 

The integration of behavioural insights into the 
consumer law would not constitute a revolution 
per se’’, given that for many years both the private 
and public sectors have been closely monitoring 
consumer behavior and considering it in practice. 
Nevertheless, the article analyzes some aspects 
that need to be modified. However, the legal reality 
in Georgia is disparate as the deregulation of the 
consumer market has led to an unequal legal re- 
lationship between the trader and the consumer, 
recognized as a weak party.” To this extent, con- 
sidering that the initiated Draft Law already offers 
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many innovations and there is practically no general 
regulation in this area, it is noted that this regulation 
will already bring significant changes for the con- 
sumer and business sectors in Georgia. Nonethe- 
less, it should be stressed that the new regulation 
should not put the onus on MSMEs. In this vein, it is 
suggested that instead of mandatory provisions, the 
guidelines for the disclosure of information at the 
precontractual stage might be introduced. On the 
other hand, it is necessary to encourage consum- 
ers to exercise their rights in order to highlight their 
preferences based on the relevant market practice. 
It should be noted that the standard of the average 
consumer in Georgia should be equal to the stand- 
ard of the vulnerable consumer, which would high- 
light the essential parts and nuances of the general 
regulation. Hence, it will be possible to avoid the 
unjustified increase in traders’ costs that would ulti- 
mately affect the price of the product. Furthermore, 
the state should actively engage to raise the stand- 
ard of the consumer”, and develop an effective and 
scrupulous action plan, which would include the ac- 
tivities aimed at raising consumer awareness. 





ip) E.g. the standard of a "reasonable consumer’ 
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OMOddNDBOL JEuggab M8HODIMYMMd0M BodbHbo- 
BOZMHogb", sosQZ0MMobd_MO oBbo@odo, 6g0- 
MMAQGENGM|C@O HY BbogmmMmgogMo 3393d- 
d0b OOHddM]d0M", AMALDOM|dg~MOd Mgomym 
JG9Z0b 0M]Jdb 0b9M3Z9MMd0d0. 080 YVOOOYMab, 
MMA OMdd00Hb, OMAYZ060b DoMgoobob, Labo 
NZOMZMHHOMEMO Od AQdWMR@QEO Mo030Mbo- 
Mdd BooAhb00"”, A9H0GB, JIGIZNM0 493609M|d9- 
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9gPbodo3qo B0@oPyggho~@yogoob dowgoob fob 


00 B8MOZ08Mdb dom@Mdby 060d369MMZ06 o~@gob, 
MMI AMADIAOM|oM~M|OL 0H AQQIMNoM Od OMG 
JOMOoD Y39C0Q9MB) 06QMMHdNMQdgmM oMAg- 
B3060b B039M900.'% AgbodsodobogW, MMEBNZIMOd 
bLobgmMdGbNQGMMd AbMa@H LobZg0@obbZg0 MH- 
806Md0 JEBg8NMO AQZb0gM|gdg60b JAgbododobo 
yBygog00b dgJd6o, MMAM|NY MgBaqgmoMY|d0b 
LOZdOObbZd LoZdMbb Nb6OYIBOVMO 03838Mg)sb. 
MIAO QGoOo0y bOBZ|gZN MgQd bodMdbdoHged- 
MM JYOMaQHMHMdQOL JAggbdg00, OMbOHNdHOZ00, 
MMA ALQ0Bb NBLHONHAH]OL VAQOMMO IAMAbAID- 
MQd9AMOd YRMy|dg00b oMdnNbabdAMo3090d0B 
B08M900M, BOQoEHNMOO, Ob9MJ60O 93MMZ38- 
d0MdO AQLHAOGAOLS Od AMALIOM|dgVMOd bo- 
30M69089 BgbgMoOM|MON ONMAIHMMo 0", od- 
0-do — FTC, b0@gMMobO@ 9000 — Authority for 
Consumers and Market ©o 0.0.° dmdbdoM|g0g~- 
Mod YQM|dg00b boZgambg00 do~mdyg ©060d0037- 
Mad, MOY B8egBZob oJgHyoemyMb boob. 

2014 Bob 27 OZbOLb bogoMNMZ9MMbo Oo 
98MM308d0Hb IMHob bgt AM|EQMo obMEO- 
Mgdab Agwmobbagodob, MMAQMOEY LHAMo@ do- 
modo 2016 Bob 1 Og@obb BgZ80@d. o0daM bo- 
JoMMZIMOMI Z0MOJdIM|]dS 00MM, bogyMomMo 
B06MBIAD|VOMOMdS OdQOOMMZOb 93MM 303850- 
Mob Z06MHIO\VOMMdob. 00QZ0M0 306M6dMgd- 
MMod0b 9M-J9gHHON Jb60dZ69MMBZ60 B8odB8g00, 
89MdMO 30, VI 3o0Mob 09-13 Mog0, 90900 B~MAb- 
BOMHQONMOS YRBM|dQdOL MBZ0b. bogoMmsg- 
MOL BOMMDdIQZHHOAL H8OHMONHHIBMo30OL Logo- 
MbgdO0b 3MIND|HI 4g00Qdo0Z0 AMALDIOMgdev0b 
IBMAQ0oOb Oo3goab AgLobgd 306Mb8OM|]dJh0"* 
(890MEMdd0 — 306M68MHM|QdH0), MMIAEob bo- 
GOMM BAMLODGY Agbooodab 3MBAgILATGO ogbgo0o 
B00MYy96gdgM. LodBVLoOMMO, 0600369MMZ06 
BAMdM|IOL GOMAMoMaJHL ob, MMA 3o6Mbob 
BOM|QdO LoZgo@obbZgo Dodgdob g00M WM|I@]) 


oe@odoobydo Y89@~o Igbodeor IMO gObogogob @o 
BOdg@30@oo0b d9@93900b gobbow~gob 390 obg- 
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16 boJoomggmob zobmbob 86mg 400 ,,deodbdom90- 
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80M AMbAHbOd. oMbobodbHogoo obo0GB, MMd 
OLMBNM]0OL AgMoHbdgd0d0 OM |ONLOMBOL @Qod- 
9999090 06 DNHdoMbIA3ZCMIMN 93MM 303850- 
Mob M0M|dIH0Z9000 BOMAM|oQCHO, LAHoGHOd BO 
8MJdg@ M0M|IJH03890b QYMOHMdd. 

06939, L89300EYAMN YYMOOM|OS YOO Bo- 
BoHZN~MEOaDL NOHBQMOMIAZNOL EBd0zMog6g00b 
BoGobobgmIdg8M9M|6M 30M™MgJ09mM|00b9 
LoAMADIDMH|0MM BMHQ@OHOL bgMIADBMHICDD- 
0000. DONBBdLOLIAgMODS, MMI QONbbLaMN HMo- 
6B04B0900 Ld8gBQ00M|]M HOQgaqgm@moaMy|do0b bogo- 
MMJOb Od 306MHdOg9dgM0 AAHOO YOOo oymb 
YQMSNOMJNO, MOM OM BddM0BZ0Mb MHdB0 
MgagmoMgoo0."” 


1. OMdbdoMISMNb bIMINI0 
Co 0N6BVSMMdoBNNL somHoCNddo 


8MdOd9M 909M Od3ZOL DOMOMN LAoOHOd- 
MOGob AgdQdIoZgg00LMZoOb oVZoMy|]dgmMd M0300 
AMALIOMgdoMabL LAMoOMOL JgJdHO Od BdB900o. 
ModZOb BOM0B, odaboMgab bogoMMd 06QMMAd- 
300L BOMOONBIOb Bo600MH9d0, MMAQE OLY BM- 
BLIOM gdMob LAMoMOb dodso0bb 6OMIMOa bb. 

NOQYOMASZOOL 8OMOONBIS 98MMZ038d0MH0b 
LodAMALDIOM|J6MO bodoMHMmob HHoo@oyog@o 
QVHOdd9HHVMO AoboboomMgdgmMod, MMAQGMbGY 
0Md9MM ©0M|IHNZ0G0 Bbg8Mg000."? N80, 9MMO 
86M08, B8M0Z08Mdb, ©Md 0HbgdMdg6 AMAbAd- 
g0mg900, MMIAMYdLOY DQgQId~ooM, LAMM Wo 
8MI989H9HH7M]00 OM06, B0903M030696 Jo- 
6MOJDIM 0OGQMMIALOL, B0936MH Bob bLogo- 
ModbLb6Z0 96089 Od DNNMMH 06QMMIANM|dqMmO 
MoBoMbomyMo goo@oby3gghomy|dge00.'9 dgmmMy 
86M03Z, NO6QMMIALZNOL BOMOMNBIO WdM]689- 
MYMQL, MMA bgMIA_Z8MH|~|d0d0, MMAMOL 
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bodom~@ygdo030 obo@odso (2017 Grob dIoHmob 
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al (eds), European Consumer Law Cambridge, p. 21. do- 
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JMO ADOMQbLIY AMALAOM|0g9~MO OAodb, 06QM- 
MI0300b BOBMEO JOS AMBZogHob 780MMOM ZBo- 
MO]JdIM|d0O 0JBgL,22 ModgM] Dob 06QMH- 
BO3OJMO YINMoOH]LMdS oggb. Agbododobog, 
bodQVoMOM OMBOL AMALIOH gd~mab LHobM@oMPHO 
0600369™M3600 9YMOEBMdd homo economicus- 
Ob, MoOBoMbomMy|yMoa AMALIoMgd0MoabL LAIMoMDb. 
BOHMAbLSAM|]00L = 9B8MMd8yAeMa ~~ Lo boddo- 
MMOL LOZ0@obhbgo Bo@oby3gghomgd0d0 bo- 
BQOMM AMIALIADM|d9MN oMOb LogdIoMObo@ 
NBQMMIANM|dIMO, MdB880MB89d9@Ma Wo E0- 
Boobg@yga.”' MYRIB0, gh oH oMoOb 9d80M0- 
JOM 383009390M06 Mobb3gg@OMod0, 60600MIdH]B 
099M639300d0, ob9M JAyowmsgedyg LaMOMBZ- 
MdO 39M 0dMAJdg@gob 9.6. BoQZoMbgg~@monb 
H9HMQVHYOS, MObOY OMO9MMO 3380%)Z0 GYOO- 
YORL.22 LobodoMOHMEDM BHodgh0Z0d0 oMbgdz- 
MO ©0d39600, oLg9MO AMALBOM|g0g9MN YJba@o 
SOMBAQOM]L YMZICMAZ0M N06QMMIYOOL Oo 
ZODOIMMSOQL 9H038IHIOL,* 0H HyI8@Iem- 
Ogb 8OMODJOHOL BYQMOM Oo LbB. odob YMbdg, 
JGIBNMO 3369BIOO GLOOYMRL, Md 98MHMZ0- 
8d0Mab 009M N@QoMdB|0]E bodQo~~mM OMbob 
AMALIOM|dN~bo Oo bodQo~m OMbBOL AMdAb- 
BoMJdg9MOd MQ0M]7M J3g8g0b IMMob Mo@on 
80663039000. 

BOMMNMI(3, NYZO BOZ0NB00MHJdH HMoMOnyay@~ 
98M6Md0389 obom~modb, MMA AMIALIOM|dM™9g- 
00 BOBMOQOIM N0GBQMMIASBZOAL LodZo~my|dsomM 
BoOoby3gghoangoob M8HadomyMon boMegdomo- 
o6Md0b BOMB_ZOLMZ0b 0Mg9096, bMEMM JAodMO 
89BIMJH30900 OMMBN AyoMoos*, od0M Jg- 
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3960600MdM9B90NM Hod60MB) oMbgdI@ Mgo- 
MMOdL Od, M3 IMZ0M00, AMALDOM|gden0b, 
MMQMHE ,bgbhHo AboMab“ oMNoM|g0g~ 3Mb- 
39BBO0L.22 39%dMO, IAMALIOM|d~@oOb Md0- 
JdbgM0 ,baobgbhhg" IOBZMdoMHgMdb 0d0d0, Md 
089 O0d9B3ZIM 8MBOBNSIO OADYMAQQ0o ood0MB9 
80M 339IMN JoModIQmgoabo Oo d0H3gH0689- 
Ma 8MEDNHOZOL BJMB) 06QMMdNM|dIM IM- 
B09gMgbM06 AQZ@oM|Jd0M, bDMO~MM bLyd0gdhHqm0 
»soabgbdob* 939d AMADIOMgd0gMaMd BOMMZbgCM0 
MgObg0900 NBIM@oOLbAgdS — AAMYygMOd, ModB0- 
LIQOED 69d0B9 B9BQ0B8Mg|bo LdOMo@ BoMMZ0b 
OMOLOLAMZ9M™ AQM|_aI_OL 063g8b.2” doMH0Z0@ 
BAMEONIHOL JQAR_IMZOL Bo0dMY9bg900 8MHME@ODI- 
Hob MaMgdQmM|d0b Bobof{MO\gMoD@ boMeoea 
BOdOYMRL, ©MI AMALIOM|]0gEMN OM JOOS O~- 
30930, MMZMHEY MoOVoMbomy|Mo. A903, B2B 
VOHDNGMHMMOgdIaY 30, LOY AMLo~mmMeab|gmn 
MHoBYOMBOMMdoalb JoMoM LH.HMoMM0d, gdM™- 
BOJMOA QYogJgHMMH|d0 Dgbododobo 330M0Q0R80- 
300b 0gmMbg L8gQgnoMobdgd893 0600369~M206 
B9B0ZMg5o0b ob@gbb.”8 

DOBQobobdAg@ond, MMA g8MMZ08dNMab B~- 
809MM 698H0 Lobgm@MdIENGM AMALIoM|gdmoab 
NMIGOMBOM|M LyMoML QYyYMM@HMdS. dAdeo- 
MO, L36@nbogZ00b Jggy6goo0b g~mMsZbgc0 
LOIMALIADM|OEMM LoOddHHoaeno ,bodQo~mam* Am- 
BLIDMJdgNEOb 306M6dOgdMMd0d0 oH obbg6g0b, 
Hoy ,LgbHo", ,AMBY{@oe@n" AMALIOMgdM |d0b 
BODIBMMOSL OD MOO3ZOL FYROM AoMo~ bo- 
HOOMOHL JAbab.” AoQVbg@oZ0@ odobo, Qobgnmob 
VogHogba LobodAoMAMOb go6d0MH]900M, ,Qbo- 
BMHHMM B3MIAQZN_VMOA BMdgdoZob Agbobgd" 
2005/29/EC woamMggdogob DAogbodomymoa 38o- 
MIMBaBQOOL dAMVAQOO, MME Ob BoddMYgbgd0- 
MND, NMO3OMHoM|]H0 AMALIAOMgd@~ab HMHod@0- 
BOQEDN LAMOMO YZo06 0bggb Oo bobodoMHOM~m 
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98MMBZ08d0H Ob LodgomME AMALIoM|gdo@mab Lo- 
BOOMAL QYMOHMdd.*° M060d9OMMZ9 93M6Md0- 
80b, QBLOJMEMMEBONbLS Od 69NMMIAQR609MgJd0b 
3830939000 BOoOYM OLNEY, M™MA NBQMMIdDGBOOL 
8BO0MOO0BIS Mo6009DMMZ9 NbBQ~@obOoObL IAMAb- 
BdMHQ09MOd LODOMHAMOL LOddMMOMb boHd~m- 
0OBIJGL.31 HAMgH0O, dZ0Moo, ©MI BMBNIMOMO 
LobgeMdb0QmM omMndMHgodb J3ggo0Mo 93M6Md030b 
BHNDZHJMMdob. O099M0H BodMIMNGHMH, O(30- 
MI09MOdD, MMA NBQMMIASBZOOL BoMdMNBdIdO, 
MMAQMOLY oMAgZ06b0b HMogabyAgengodob gdbobz- 
M900, 9MNBZZ0MOO 49303LMM JRugZgdMO O6OMO- 
d0M, MMAMODL B3oemggg@oa d0g6909003 JggdmMm 
oMoab Qgobboe~mym~mo. 


2. NEBVSMMdoBNNL d0dIM0386000 
JIBOIOIM) MoBNMbIMMd0b 
dIM60 dMdbduMIOM0NLHB8N0b 


2.1. M9anm~oMygdob bogoMmy|dd ~wo 
4g930mo0 do3gg9%dmg9d900 


OMAQZ060b §=ydMVoggemyYMQRab DJobooMmbo 
MMBZ0M00: 9OOO bod60~MO 3Mb6bZy7Mg6GR30Ob yb- 
MVOZAMYMQob ghgd0, bMOEMM IA_QMHN —- bo- 
MOHVOM NOGQMMIASBZOOL JMbob, MMAMOL @ov- 
M9998 oMMHAMHoGHoZgOL oMbgdMd0b MdMd089g 
BOIDZNOH3OMdAQM|OEDMOS OMAQZ060b Bd89- 
Mgdob AgQde~MgogMb bOOL. 3MH3qAMgHGRO, Oo- 
O0EDN QOLIONDM, QoOOM oMAgZ060M, DoMoeo 
boMabbaMd Od 06MZ0300M, AMALDOM|dgC»- 
Md NOHHQMQbLgoOL M8HNGOBIYOOL QgdLobAM|o0, 
bMMM AMIALIOM]dIMOd YQAM|dg00b MoG330L 
LodoMMoOM oMdMOggHb OGOb BoMobAb, Md 
8M639M96300b BgM|BN LOHAD@ZNM |b Aggbodo- 
0900. ddM]JHoO, LODOMHMMaL gb MHO LQAIQHM 





30 Finnish Supreme Court Decision KKO 2017:83, bo@og 
bobodsmm~@ed gobdom po, ood doHmowmon, @o- 
49J)030@06 godmd@obosHQ (bofo~@o 18), dbge- 
39@edodo doo@gedo Logoo~@ yo, BIPOVOVCO @o 
moba3oboog 90 Ro 4jOHgd0, HOVRIRZE@D RYo) o6by- 
boob dobd980 odobae, od 3069@0 IomdbdIoGgdg@mo 
bogmgdo@ 063M6d069dq~@oo @o bogmmgdo gy @o- 

31 Bush, C., 2016. The Future of Pre-Contractual information 
Duties: From Behavioural Insights to Big Data, Research 
Handbook on EU Consumer and Contract Law, p. 221. 

32 De Pree, J., 2019. Trends: anti-trust, consumer and privacy 
regulation increasingly converge, https://www.debrauw. 
com/legalarticles/trends-anti-trust-consumer-and-privacy- 
regulation-increasingly-converge/__[sbm~m H3@edo: 
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LbZg0MobLbO30 DNMZMIJd0M*® ooB8MobMgoab Jdabob 
HOMAEOL, MMAQMOLY oVVAMY|dNM@Md BoMIAM|o00b 
BHOMOOLS Od AMAOGOMHJdAMOd BQgnNMOM|Mdab 
dobomBgZ00." 

AMIALIOM|dg9MOd YRcMgogoob OoBgoab bo- 
BOOMOEMIO obodQHMoQE 06MMHd0300LE06 
MOGZOLO OO BOMoHHoMg0g@mo oMAgZo060b yPd- 
MIRZA MYMQaboMmgob Jb60dZ6gMMZ06 ©MEb 
OL}AM|dL GobobobgedggMyewgomM gwosdg o6- 
QOMI3OOL ADEM oO Zo ]0g~|00, M~- 
89M0Y 98HMZ0g8d0HdO AboMygMod YMobobbem- 
MMdab oMIAMMbLZMab 9MO-9OHH QyR6OodIg6HImH 
BoM) aQgeMaMHydg~M aHbHAMYIQVHHL GoMAMowWag- 
BL*® Oo MAMYJIabL yZgeo MONM|JH0Zdd00 Qobbo- 
BOZMIMO, MMAQMHME L8gQ{00~M]MO OodRgOb Og- 
Job0dd0, ©mMmdg~MdgR, MNS d9dMb3938g90d0, Logo 
0gJo60Bdg00300 BoddQ~@mo.*® 

AMIALIDM|d9MOd YRCMg|odgdOb MOobo303800, 
NOQGMOMIZONOL BodyMoZbgoob 93Mb6~Md0Z3ZqgM0 
o6oeMndBN AMEMdSMHM|MdbL 0d00d0, MMA JAMAb- 
BoHgdmMoab boMag0g9MO, MoU Mogabo oMfAgso- 
BOL QBgGMgbo@ MgoMdBoynddon BodMNbo—H]00, 
JOOS oMQIODHAV®WMEO L obgMon bogv6MbI@|0MO 
HOMNZNM B0dMBZAIO COdnbobHMoR309~ MY 
bb3g0 boMsgJdb.*” AQhododobog@, AMALIoM|gdgeob 
0000) YHOd AgAdEMMD ,ABgMgbLO QoMna|gdOb“ Oo- 
090d. HOAOLMdH, GoVbVM@oZ0O Adobo, Md bo- 
BOZNMN 06HQMMIA30OL DoMGH0Z0@, Boboagoo 
QMMIdND DOBMM]d d080MB9g AMModdodgg00b 
ObHgMQLg0d0 YOOo AQZ@NM]L, MoMd IAMAb- 
doM9d9MO AMNBNOMB*®, 8HogJHoZ0d0 bogoM~m 
bO|Jdo MgQqMONM|od. 00 dbMnZB, gobbogyMM)- 
000) 0MLOHNGHOZNS MOOLHHYOIMOO Wow@g|oyj@ 
690d938MIM9d90d0 NOUQMMHDo30Ob Q009Mo369- 
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GOL BdHbbZ03909CDN LHA.BOoMHO, MMIAQC OY 
obomo 2019/2161 MaMgdJHnZ0M*? 7QMHM Ooob- 
396d Od OMLIOI™ HMgoemmMoob AM|MEM. gb dAov- 
BONNY GOO YMRL, MI J3ggNMO obo~ondboO 
LoIMALOM|g0EMOM LodoMMomdoa dom~dyg Mg~M)- 
30609M00. 

JGBIBIMO 9g3609M96900 Bdd0MYMQRBIQ6H Lbgo- 
Mobbgo ,do3;9mdM|]dg0b", MMAM|d0R M9@a2I- 
MaMgd0b OHOML AbgOZgMMododnod DJOboMy|oo. 
Logo@obbg0 bobob B3MegbNH RMN JOnBgMdM|Jdo 
LodMMMMO JdbOb DQIMQO QM MoyoMmboeny- 
MMdoab Y6g00b. 39MdMO, AMADAoM|gdengdb, Ms- 
HOAALHAMON G0ZgIMdM|QdN@H QddMdONb0Hq""" 
OHOLNOM|JOM Mo0bZgdob oMoboMoboOM AgQobg- 
0d. GOMOD OAOLS, OLNHN 6d0OM|)Z0@ 006Mdg6 
QOOL OoboMg|d bgMIAAZMHQED|_OoOLMH 0 803- 
dOMHQd0M NOHQMMISZOOL AM8MBg00B9 00 EBd6- 
ByMdam, MOI 0OHVRO3NQMO@ MoMbIAVb69gdj~MbHO 
0M006 LoZdoMab NOHQMMIOM|djCOMOdTGO 0b, 
LOOH_L B8MLoMIN AnggMd~Mgd0b*” B00M, odoO- 
696M JoMd0 06QYMMHI0G00.4% 


2.2. ,boBommobsaob 
goodMdo39d0b" oMo0~gdo — 
o69MMdoyoob M3hoadom™MyMo ~wmbyg 


690MMAQ36N9MQ00dN QdsOMOAMIS B3g8M~~I- 
39000 013960, OMA 098M0 Od do~Mbyg OAhomyMo 
NOQMMID3OOL O0MJIAO Od MNdYIOZ900 OMOINDd- 
Bob dag AQdMYMIMd 3MB60HgMO YooMgd0b 
B00M.% obgM OMML, AMbIOMgd@MOLmZOb JoH- 
00 NEQMMIDZNOL GOBMEO oObLOb, BOOM MH Qo 





40 6d CEOHgJHO30b BgZ~mo~mygdgs0 Jg04gb GEZr6B 
2011/83/EU @omgdoogedo, ob939 2005/29/EC @wo- 
95093290. §936 Jgagbasb B30~9g00b googbg~ 
bodoGmo~mdo odd~mgdIgbHhoGgdo0bmg30b 2021 Heoob 
28 bag ddGod@Q gobgboogHom goo. 

Al s79Obeobo~wyGo HoSdoeHgdob dJobbydob goe@0406d9- 
dy~@o Iggobgd0, dodob, HOKRo Hobg3g60, s060Joo, 
odbHoGo0@, bog~mydo.@o0o0 oeJdg@mo. 

42 Status Quo Bias — dmdbdoGgdgeb sobgdy~@o Joge- 
doHgmodob IgbosOhybgdo Qggrgboew ghggbgd0, 3°" 
HJ BZ~O~ |do 

43 Dean, M., Kibris, O., Masatlioglu, Y., 2017. Limited 
attention and status quo bias. Journal of Economic Theory, 
pp. 93-127. 

44 Klingberg, T., 2009. The Overflowing Brain: Information 
Overload and the Limits of Working Memory, Oxford 
University Press, ob 939, ydgo~mo@ deodbdomgd- 
«9089 — Lee, B.K., and Lee, W.N., 2004, The Effect of 
Information Overload on Consumer Choice Quality in an 
On-Line Environment, Psychology & Marketing, p. 159. 


“LAW AND WORLD“ 


DOA MAM|Z06HIMHO N0SQMMIASZOOL oMYdo, 
Moy JAVOMOMO Bowoobygghomyosob dobomg|do- 
Odd bogoM,*® o0d0HMIA N06QOMMdABZOOL obgm 
BoJbodoeMyH OMBAL MnH|_MoH_MdGO bLOboo- 
MOLDZH MddMIAZI00OLb0 FGM Q0g6.** dgdm7- 
OJYL0VN OME AL QoJAMMab BoMZ0mobbo0bge00m, 
AMALDoMg0eEngd0 OL|aM OMMbL QBgMHoabdogob*’ 
8090M0396, 0830MOQ0006 daMaAMD $89BIO 
N6M0Z0HMM]Ob, 9.6 chunk-gob, OMQMM|Qd0GoO 
QobLO MJ 6M96M0, OHML oH YWMIMIH obo~mo 
BOAMEONIHob dogodob, 06, 30M9g0M oYMo@obob go- 
Hob soMoOM bb, OM )bLoGY OLN6N Mogb 03039- 
696 QoMoBy3gghamMyoab BoMgdabeob. vd@gb6o00, 
OdZ0MOO, MMI ALgodgbLO LogoMdg Od OghomMy- 
MMd0 06QMMI300L BMZMHIEO boMagdM@06~- 
Oob VABZAM|ObL, Logo LodYy3Z900M, ABIdIHNHMdO 
030JObL. M8HNIOMYMN BMZMab 8MZb0 Logo@o- 
bbgod Lobob LOdMADIAOM|g0EM~E bgMIgZMI~M|odo- 
do LOZd@obLHZ0d 096900, AQLododobo@, 9d80M03- 
CMO 33093900b 060dZHgCoMdOd 04 BbMnZ8 AQAHO 
MN@NdS.*® Mogob dbH08, AMALDoMgdgMb Yb@o 
BIMBO QL OodQbHgoabL Od AQHON O6QMMIGOOL 
BMMOMZ6oab AQengoo. 

O00LM06, MIHQMOA_MIO Mobbd~@g|d0- 
06, Md bogoMM 06QMMd0G300 DoMHog0, BM- 
809, HOMYMN OO COBZOM0O oMZdo@o Yoo 
OYOMDL. 93©M303d0M4G0, 2011/83/EU MOM|AAHaZ0b 
00MJI09M9000O], IMB0gMgg0b 3JMbMOoM JAb~m- 
MMO b8930Q089MN 06QMMI300b d0BM@Og- 
SOL Bo~MM|O9 goo, 80 339IM Jgdmb3g389050. 
2011/83/EU MaM|AgJHOZNM 3O 8NMZ9MSO Md- 
MBZNHOd AMZ0g{HMgMod BMBOO ZoMea@ Jo ymy|oo 
NOQMMI3NOL GOEMO]QdobM06H Od303d0Mgd0M 
09-5 AQVO~OL Agbododobo@. 080 99-6 AVob~moaM 
BO_MCOMO OobHoH30AMO Od boMgBb QAoM)M Wo- 
MJOIMO HAM<ARZBMNaED|VdgJIALMZOL QoHbLodMs- 
MHoZgb 06QMMo300Lb Bo6MOJdOb oobMEMygym 
B0MOgdAmMyYdob. Loag~moabbdAmMs, md gb AzZ- 
beMN B038M0H03909D0d BaBobobgmdgZMyjeMg0M 
NQOMId30NL LogoModob B00M, MMIAMOL go- 





45 Djurovic, M., 2016. The Duty of Information. European 
Law on Unfair Commercial Practices and Contract Law, 
Oxford: Hart Publishing, p. 139. 

46 Paredes, T., 2003. Blinded by the Light: Information 
Overload and its Consequences for Securities Regulation, 
Washington University Law Quarterly, 81(2), p. 417. 

47 ImdbdoHgdeg00 yIOoge@gb bogygogoodo d039- 
dogdsyjcobo 0006 od o6bQodogoob dodoHo, od9- 
0B 0E3Z0@0O bg~dobh3@odoo, ggg godmdgag- 
bgdo@0o Ed ARGO obo~@oo. 

48 0439, 37-9 bg. 


MOdg~Mob 9OHH-9OHMD Bd0O O6QMMDQBOOL B0EbM- 
Mgd0b OHMaL BoHbo8M3ZMob 400h693896, MMEB0 
86093ZH9MOdS BMHHQILHL gboggdo.*” 30030 
MIM|IZ0HHVM0d Bd6b0389HNM Jd0M Bod0b, MMEO 
bogdg MoooeMn MOM|dIMYd0b BOM JIOL gbg- 
0d. 09MM BoMHo0g, oboeno 2019/2161 MoMA h0- 
80 0600369 MZ06 Lboobdb~MyYb a3gMo03808Mo0b 0d 
NOQMMIZONOL Bd0dzIMZ900b Zo0~MEM|dImY]d0M, 
BODYOOZIMO AMBZo.FIHJo MY hgggsMgeM0BO 
06M0Z0O0, Mdd9M] 09 93060369 49d0M039380- 
do AMADIOMgdgeMb BobobboM YOOo BogBgb e@o- 
BQOMbNED|ZOO LOIAMALIOM|dCDM LodoMaMmoaM 
MdB3ZOL oMoOMbLgoMdo0bg.° 

Moy dggdgoo0 JoMOongE MgoMMdob, 06QMH- 
BdB30OL BodyMogbgodob ob3gJHg00 609MIMOa]Jb0- 
Md LOZdOobLHZd BMHoGHoyQe ogdo, 3g®%dmo, 
boAMJoMod)JM BM@ gIJLdO 318-9 AVbevob Loboon; 
Y389MoBN 8MB0O HQQqmMoM|goob BgQ0303b 8OM- 
OJIHOL VLoyYMMoOM ]oObLO Od MoZobjQomo Ao- 
8MJB980b BME ggbLOb 49-12 AQO~MO, HMYAIGEB0 3m- 
MOAJLab AMAdg@ 00 LQAQMEM HoBgeMgoo@ gbgeo 
bobgmdg3mMywmMg|gomM obsgdHgob Oo, YsoMoH9- 
LOO, DODMHMdS ,oO@oddoobob LOBMEBo@ob, 
SOH0MOMQMMOOAL, LOogIMMYgdaboO Od BoMgdIML“ 
Md3ZOL03896. 00M960O, AMBALMNEg00 603~9g- 
00@ JggLod0dgd9 J8MHM387M 306M6dO9d0ME~- 
Oob. MABZModdIObL AgLobgd 306MB0M AMEIdJEod 
Mg8Modob 49d89MNM B8HMO]IHd) 06QMH- 
Bd3NNL BOMOHEBMINGMO BoOMogbgd0b 3M0H9g- 
090900. MYIGB, IM3JIQMO LodoMHMy|]dM0g80 
MgJ0Go0 39M oZdoyMRomMy|db ,MgemMg306hg0M- 
dob“ my ,LoLMyAmoab* 3H0HgM090g0b.°" 

060dZ69MMZd6 LoobMyAbl B3gM0g08Mdb Bo- 
OMB8HMQIH0, MMIAQMLY bo{06MbdM|_ZdM~ 
9J6030M Qob~msga@gdo 2011/83/EU MoMA h0- 
3B80L LABMoOMHL Oo 49-5 Oo Og-11 AQVO~My|d0b 
LObAD, AgbododNLoOG, B38M0Z00MObL 06QMMAd- 
BOOLMOH OdZ08dNMQ09EYD BMB0O Bom~MmM|gdym|- 
OJOLO OO BZOMM|dAMY|dI|VOL OobHo630VMO Go 
LOMAS QoMNM MoM|gdgmo bgmMIgBZMHIM|dg00b 
09dMbO8930d0. Z06MB8HM QJHob 09-5 AQbevob 
8NHJOZOM, AMADIOMgdgCoL AQEMgoo0 oggb do- 





49 0439, 99-7 bg. 33. 221, gg@doe@, IodbdoGgdgeb Igbod- 
Coo bg by~dgzGq@gd0b Oo@gd.de@g bogw@s- 
d0E@ sob|QgbgdEogb, Cod4ybgd0b Igdomb3q30d0, bow 
0d 6806 gobobOSRogw@ob ob. 

50 049403 0b 26-9, 27-9 Cgdsy@ydgdo. 

51 o6ROGdsR00b ce@gg30cQQg@@d0b 4 3G0QQ90 900: 
bobfodg, goboagd0@mdo., Sgmyggo6HyHmd0 wo 
boboqQeg (,3o306@0b Ogbio*). 


“LAW AND WORLD“ 


O0MML, DMOMM AMBZdgM]J ZoMa@ gogmod Bob3gb 
NOQMMI3NO BMME@IdHoL Mobobgmygdob, dm- 
B0gMab 3060Md0b, 8Mgdhg6d300b Bobbo~Msob 8o- 
MMdg00b, BOME@|IHob Mo0dBo@gd0b MoMomob, 
B0Ma0bLNdHMdOb, BO©ME@IIhoL LH] gobob, 
BoOobOob, BOHM JdOLO Od Log{oMobHHNM B8o- 
MMdgoob, BMM@DAdHab Bo0dMyYg6g00b Bgbgoo0b, 
bg9mMIgZHIMdab Z0@0b, YOQMAMOa Joboow- 
Lob BAR6JBGO_VMA Boboboomgd@mygdobo Oo Bobo 
Md3Z0b, AMALGoM|gd~My|d0b g0eM~M|]dgen)N0g- 
oOb, bgMdAgBMyAM|d0B9 YoMob yQamgodob 4dg- 
bobgd. 09-11 AVZbewmam, ModAdAgdOM, Bob yoo 
BNJGEMOOLD 0GBQMMIASBYOS BMdVbOBZo30OL bowH- 
$900b, JEggo0b BM@AQgbOb oMbgdMda0b, JoMob 
3QMg00b Od Bobo OodboMMab Agbobg0. MYBO 
B6MbO8MM Ihab 6060 BgMbLOAM oH OYM O0B3M- 
6399090 NEQMMIZOOL bg~M<IARBZMHAC|00L 
MdO9000OJ DOBME Joab MoMododg, obg89, oObg- 
OZ GO0O0 O6QMMIAZOAL BOBMEOJOOb Bo0~™Og- 
oyM@y|o0b OMoMbgdMd0B9, BB8M@am~my|odg900M gb 
bdM3909d0 BddMLEMM|d]7GMOd. MMNB8g AQoO@dO, 
de lege ferenda, HOOModOdS BobbobMgMy~mo, 
MMA bgmMdADRBmHACM_dOL WMoMg|gd0d@g IAMBZOd¢g- 
99 0380QOMO Od BOL0BI00O YHOo AO6EMOMb 
AMIALIDM|VdNMb + 06QMMABON. DJNVgMo3Z00 
OdOLS, MQM|Z0HH_AAMdabd OO OMMYMMdoab 
B8IMOAM AQLodMM|dg~MdSD B06MH8MMAAHOab Qd,3- 
0403900, ©0OBH Ob OM OZaLM|db AMB0gg]g- 
OL N6BQMMI30NL DOBBMO dab Zo0~M@|ogmM|odob 
VOHDAIQMHHOMOOL LbZo0@obbZo0 QgdHosbo Oo Lbgo- 
MoOLOZ0 AMBIMMdaM. OMbLOGNDOZO, MMI bo- 
JoMNZ9MOIN AMALADMH|d9IMOMdS YQmy|dgo00b 
DQLobgd BMBoON Z06MBab oHMoMbgdMooab g00M 
QVAQIHOL LAgMM|ddN AMZogMggob oM of3gm ob- 
QBOMI3ONNL BodyMoZgbgdob 30MM|09MI|O, 
OHOEDN MJBIMd3NJ9dAM 30 AVLod~Md o@BNC~MO0 
8IMBOQL Mg boMggdgobo Od BHMODJHabL Qo- 
LOL BOOob, 0B0LM06, H6Mgoo0 goMd0 06QMMAd- 
300L ABOBME QOOL Mobgso. Agbododobo@, yds~- 
Ogbod AMADISMgodgewb Bnbobobgmdg3my~mMy|om 
900889 BOQFEMOMD 06QMMIAS3NO BHOMOJIJHob 
O0MBQM0MMd08g, BOMoHHaaL Od ModMYGBgd0b 
BMOMDOZOL Dgbobgd, ©60MAYS6O 06QMMHd0300 
89 BOMZ0MOLEBNHgdI@D OYMb bgmMdAgZgMI~M|- 
ONL BO0QMMIAQgdOb dQdOaMI. 

0L939, JBIMgLoo gGobobobMZHMb bgMmMIg3- 
Myegd0b Momgdoab d9dMEQMd AMADIOMgdg9MOOd 
NOQMMGNMQd0b LogoaMM|d0. QoboMZ0MObLEN- 


B9deg~MOd 2019/2161 MNM|IHOZOb B38MnmMI|d9- 


003, BOBZOC~OMO, Qogbob odMEMY|d0, YJoMob 
993090009 QBOMMdob DAN6ME@ |d0b oMobogo- 
MOJOICMMMd, MMBO BodMYgbgdqm@mod Obg- 
MN OOLHMHYNQHO bLodjomgoo0, MMAgEMNEY oM 
00930 ODAL LOZdIOMOL CHMbS Od 0OBNb. 

boobamgo 25-9 AQo~ob bobaM, MMIAQM EY 
QLodoHHAME 3MIAQMYOIM sHogdoZob oM]98z- 
MM|db Od LAQMYMRoMoa NMZ0mob6b0bg- 
ob 2005/29 MoMggHagZOb 3BMd8EngJL|AmM Bgbgob. 
0939, 0MLO60dHOZ00, OMI 0d AQbEwb, QoHbLbgo- 
3900M Bobs BggMbon0baob, AQIMo gb ,bodjo~em 
AMIALIOMgdg9~MoObL" (369d0. J3g9ZAMO obocModo, 
0b939, 3o6Mb8MM QJoHob MgagcMaMgd0b @ao- 
BEM bab AgQobgdo” BbdO@YMQb, OMI JoMOomy@m 
MgoemMdo0d0, s8MMmopogy7mo0, g93MbMd08g0 
Od LMLBNIM|YMN 40Bgd900 B00EM, SIMboOZ0@~0 
bNDHQAEHN AMADIOMJdMob YRMy|0900b O(330- 
LoMZab J6Oo oOYyOb ,AMByg~odEan" Od oMd ,,bo- 
DQOMM AMALIOMgdgEM0%.°3 ALQ0BL LHoHMoMAL 
B08M900M dYMEoM\JoOab, LodgMdBgMabLS Wo 
bbZg0 J3ggy6go0b 8MogJH0Z0d0B, Moy god00M)- 
oje yOMo ogbob. 


3. BVUC0BOIMISNL IBMIoa 


NOOQMOMIASZONOL BddIMoZ6H9gd0b BMEBO ZBo- 
MOJdAIEM|00bM06 = gMMo@, obodgnMogQe@mo 
NOQMMIGSZOOL YOMYMRaMa JAgM|IBgONLBoH 
8MIdHId9M|9d9MOd Od3Z0b OHLHAMYIQVHHO bg~- 
AABMIM|OOL YoOOYMRab YQaMygoo oMgmg|oo. 
LOZ0@oObbZd J38gyboOb 306MHdMgdMMd 0MZd0- 
MabBobg0b 9.6. bLogo~magdjgemM MOogogMgd0b 
89MOMOL, Mod 20O0d03 AMADIDOM|dg~Mb, BobHbo- 
89IDM J00M OLIDM YOOaQMMMdgdd0, MMEBMMHD- 
00309 OOLHH3OVMO Z09M™MOdS MY 0H0MQ0(30- 
O0OD]H ZNHOM]00, LDAMIAABMHNaEHQ0OL Mowy|d0b 
899O9B JIGIBS BoM3IIGMO EMM oMhggobob 
LobbBMHab AgbodMBAgdmog. odob 2011/83/EU 
0NM9JH0Z0B OMZ0COLEBNHg0b 49-9 BQo@~ob bo- 
bam. gb BNdHo@ abobogb MMAQMHME IMdbIoM|OE- 
Mab QbaJMEmmMeNnAMO BgEMevMnLgH OogZ0b, 
OLY SOMOLOMOHOOM OO6QOMIAdRZO0OL BOBMOJQd0M 
BdMBZggEDON YoOMYMRAMO AQM_B_IOONL 030M|- 
dob, ob939, AMBLIOM|gd@~Ob Bobo~mobgdob 


52 ,JodbdoHgd~@ob Qge@gogoob @o0330b JIgbobgd* 3°° 





bobs Geagqio, SgaqmoGgdob dga0g@ bob Igqob5- 
do —RIA, 2019. 


53 0439, 83-58. 
54 0439, 99-19 b4., a3. 160. 


“LAW AND WORLD“ 


Od 8MMEO@DJHob Dg@oMgdo0b Agbodemgoemmooh, 
M0MZ06 MObHo6309M YOOMoaGMMMdgdd0 080 
3QOM AQMQOQMOdS. 000960, BoOMOd bogbob 
BobobLOoOMgd@Mgdabo, AMADDOMgdgewb 040 BdOd- 
09 Od 09 AYMg|oab M9goMndBoBoob 80MMdgd89RB 
806089000 YOO DOVEMOOD 06QMMAR00. 

MOoQogMgooab syMom@ob oMbgoModd Aovdoboo 
BddNHMMED|OVO, MOY 0ZO oVGoMy|egeno body- 
OEDJOHO =OMOARIIHOHMdabL o0MIAMbLOQO3MJ- 
Mmo@.* obgma dd Agndd~@My|d0 BoMIAMDJIbBob 
AMALIDHQ0MOL OMO03OMHOEOMONDH = gddM- 
BONHoMHy), MogogMgdsob s89gMoM@dd B80 a@Mdg- 
300006 8M9QDMQH30089 YBOo Qoo0dobg0Mmy- 
GNOMb YIMOM|d0, S96EMCMabd Od baHA_oBO AMO 
BMOEMBOMNAMA AGQMIASM|gMObOL DANMADLS. @QDd- 
MOoOQoJHgodob ARcgoob oMbgoMdo AMBZo0gMgb 
odEMgBb LHNIgEMb, MMI B8HME@|IJBZOAL gobo 
MHgomMyM boMobbb AgVbododmMb, MVIGVO Yyoo@o 
O0MN6NdEMb, MMI gb FQM|d0 JMMQoZ0MEO 
oboemabgob ex post MEMMAVLOLHRI~ JEBIBZ0b 
AMbLIDMgd~M|d0b AbM0@6, Moy 0638g8b IMm- 
809M IMS OOdSdIMMd0b, HHoHdoJRyojeMo bowH- 
S900L BHOob OoyMZgbgoobo Od oy7bOMBZo06gd0b 
go0dm.°6 

BdbLoMZ0eMabBabgdgmM0od JERgZg2MA o6O~MO- 
B03, OMAQM EY GOCOYMRbL, MMA JoggMdMgodo0b 
LHIHAL B338Mb BodoMO, Bmmoob (MoboZ390- 
gdo0b) 9RBQdHL*’, MoOHdB30Magd0L* od Lobob7- 
MOLY MOZNOOH O3OMYoob, OoZ0MEBIMO bowH- 
$900L OGOM 3BMH3IRBRLQI0L®” AgAd~@oom obgmo 
Jgggob Bobomoabgeds, OMIAQMNEY YoMymoob 


IBMIOL ABIIHOboO  QodmMygbgoob Ago@o- 
Mbg0b.%" odob s8MHg8g6300LMZ0b oMbgdMdb 


55 0439, 37-9 bg., ag. 1147. 

56 0439, 33- 1149. 

57 ImdIbdoGjd~ 0 bdoGoe@ oMbeO3g96 040g Igab bo- 
gnobogob, 30@69 dob Jgbodgbo@ Mo30@ go@oob- 





@o@byb, 0@g0b dommgob 8Heoe]Juob 09d4- 

58 EdboZ.4gob (FpSo0dZo0 ZoQ0~g]b0M 7ROO IdoQHoe@ 
omogdgedo, 30009 JIgbodgbom g0.doh3gq@o bobo- 
yo. ob. Kahneman, D., Tversky, A., 1979. Prospect 
theory: An analysis of decision under risk, Vol. 47, The 
Econometric Society, pp. 263-291. 

59 ImdbdoHgdegob o3gm odob dodo, od obobo obo- 
LObg306b, Sobog Ibg@sggmemdodo o-—gdg6 go@o- 
Pysagowgoob Jowgdobob 

60 HO.eE0R09MO 9306eMd03960 MgM00m, obgmo 
boHz9d0 bododog~@e go@ohy3gggow~mygogdd0 ooo 
Hgmg3go06gy60, IG, 383693900 ohgg6gdb, ood 
oe@odoobydo0 dooby 0@gogb dom Ibjge@3g@medodo. 

61 Tscherner, E.M., 2014. Can behavioral research advance 


NGNB3OOGHNZS, MMA HoOBZ@oea@ bobgmdg3My~m|- 
0M YOONJMMMd0OoH BodMb3gmob bobsdgdobo, 
BH0L0BMZHMb ,dN_gMM|d0L* Bgbo,” MoQy az- 
MaLLIAMOdL AMALIOMgd@Mnb ogHog® Jdg@mgodob 
BMOQAJHQ0OL BMHZMQHQEMO Boa@Odb BobLE8mob 
0990@9a MobbdAMdob BoBZgdOL LobaD. gb Qo0- 
383899EO boMoObbaDM A_IGNM|IOO B3MeEbNHIO 
MOLMBoLbL, MYIGBV, AQHOO LoZgoMoyjaMo, md 
BLEA038b0 AMBQLMHN|JOo BooMN]MY|db bog0gMr 
VOHaIGMHOMOgdb Oo 39M Boo0ggJdgo0b BMangmHM 
BOBIMIM|oo0b, DAgbododobo@, oVGomygogmoo 
obgma EYgera~@yge00b JAQmM|gag00b gdsQMOQC~O 
388930. 

bogoMM3ggmmb bodMgomo§jm B3mM@ggbob 
336-9 BQOMO YOModb JyRAodo MoM|ge mo bgm@Mdg- 
BMIM|dOb JOMYMQRObL YAM|dob, MME IMAb- 
BOMHQ09NEbL QAO BZ0Mab Bodo oggb WQM- 
0d JOHN MYJZ0b b9~MIAZBMH|M|o00dg, My Job 9M 
0M BOAMAD LOJMBAMO 06 AMALOO|MY|do. d60d- 
309MMBZ060 boob~M|gd B3o6Mb8MHMgdhobv Jg-14 
dQobeEMdGO, MMAQMLY AMALISMgd0g@mb oboggob 
VQM|oob — YoOHO MYJZ0b OobsHob6y30VM Oo bo- 
MgGb BoH7M Mo|QoyM bgmMdggMymgdodg 14 
BOM IHOoMYMN OMObL Zgo0@o0d0, 6O8MObL Mdd- 
MyV6gd0b 20d 30, Dogbodyd, 7 OMY]. BboO@od, 
gb 9QcmMgd0 09-16 AQbemab Lobom Mg QodMbo- 
BMOLIZOLIY OMZ0MObLEBNGHQ0L, MYIG0 oJ YOOo 
O0MNBNDHMb B06MH8MM A dHoab Bobo gg9Mboo, O~- 
89GB IMQAJMgd0b 7-OM0H Bd@ob Jg6Mdo0d0 
MOOJOID bgMdIGIHyM|oodbgGy ogM™GIMIOMd. 
MHygaggmMaMgo0b Bogm@My)bob AggqGob_gd0d ofgg60% 
BLEA0g8b0 AMBQLMna|gdOb LoZgoModVOOM VoMyMQ0- 
MN 09M9a900 oNdBHgLOLMZObL Oo AMCONMMZ6 
98M6M90 3089 BoOobgcMab LoQAMMb9. 1dM@9600, 
VOM YMA OL 9Q0Mgd089 B0H6MH8HM|]JHGO Qo6b~m- 
M309LMJOJMO GBMNM|OO OOJdNM Yoo 
AAQBoba@gL LMGBN0MI|MH-9g3M6Md0389gM0 eBdb680- 
MOoMg00b OMbObL, AMALDOM gdcCvab AMBYZMo- 
MOMdOLS Od MBEMo06 AgLYyNw@3g960b Hg6M@gHGOOb 
BBoMEO boboomoab 3bgM39MMd0dN BaM|g00M. 


mandatory law, information duties, standard terms and 
withdrawal rights? Austrian Law Journal, p. 155. 

62 0439, 154. ob939, Harrison, P., 2016. Cooling-off periods 
for consumers don’t work: study https://theconversation. 
com/cooling-off-periods-for-consumers-dont-work- 
study-69473 [do~@e Hge@omdo: 26.10.2021] 

63 9-9. RIA, http:/Avww.moesd.gov.ge/uploads/publications/ 
economy 450476725899caab552165.56302821.pdf 
[do~@e Hge@cdo: 26.10.2021]. 














“LAW AND WORLD“ 


4. b38dBN0MIMN DM60bM0dd00 
— bodMdbdoMIdlM sHICNONb 
bIMdI3sMmIMIo0 


LodMIALDIOMH|IMO do008M0b o0bM{LAMOd0 
B0M39 LAQMMO Bod0MYMQI6 QobobbyM bgag- 
HMM, 39HdMO, LodMALIOM|0EDM BMQm0HL 
Od BOLMOH OdZ303dNMQdVE AMALIOM|dg9~MOd 
IBMJOgObo OO 00 YB~gdg60b O0Ggob Bo- 
MHovbBHogob. DJgbododobo@, bLodAMdAbdIoMyg0mea 
BMQOOHOL bgmdggMy@gso GMB@Ma Mg|EBd- 
MM9Jd0O0OH QdIMMAQIE 8MHMgQ_IMgH3O0b Bo- 
MIAMOOAIJSOL. 938MMZ03d0MGO 00 LagmMb gbg- 
60 2008/48/EC MnMgJHnZ0 LodAMADIOM|g0~~M 
BM Q@OHaL AgLobgd Oo 2002/65/EC MNM|AHZg0 
AMIALIOMgdMOL = QMObobbyMo AMIAbLobAM|d0b 
MOOLA6309MON DAoMggmoNHB{0b DAgbobge, Mo~m- 
d9Md0B, MOZOL JoMng, B8M@MI|d900 JJNHobo 
2005/29/EC MnM9JH0300. 9b Jg0HoLB369@™O0 Ag-9 
Od 09-10 Ho60M|ddN BoHdoMAHodBb, MMA Q0bo- 
BLAM LgMBZaObg0MH OoBZo0gdNMg0gMO bogamMbg- 
60, BMABMAALAM®Mdabo Od DoMoOMON Mobsgedo0b 
800M, B98MIo LobgmIABNQM|0d0 Agbod~@mmo 
JIBOO 8303M0O AMobgbM0gomb. 

JB930MO Ho~@Mnda BobbogyMMge00mM MJ- 
MIZ0HH9M00, MMOQLO3 AMALDOM|dgCMgOb, 
BMIABM|]JLAMON CHQOMASRZOOL BOM|d0b 8oMo- 
MIMIHMO, 0M QdoHHN0M LoMoboOM s8Modgo- 
890 B0IM3MNM|O0. LEMMH]O 0d00HMI, ~MMeE0- 
89M B06MHIMOQIMoaL AdMnOo0b L8g3ungyo3yqmo 
MHgagawaHgdo obgmoa bobob bodAMAbIoMyg0e~m~m 
VOOIIMHOMooOLOL, MMEAMMaGY bodMdbdoMHged- 
MM BHQOONHOS. BodMI@NboH) OJowMob, Md 
Md6d30Meagd0b MobZ0 obgM OHMb Mngom0 AM- 
BLIDOMJdMoabLMBab do~MdBg DoMoeMnd, 69eM0 987- 
8038d0MOLS Od JA3@MIAQOBA LEo{~moab QoJjg~m- 
oMo0g0 JAggd~MygdcoMoNbL Q00M, gb LAQhmm 
BdHL0BIMM]VOIO AMBQLMng|godob bogoMmygeb.% 

OOQMOMDdSZOOL AOBMEaJoOL ByMbAM, YO@o 
0MN60dHMb, MMI AMALIAOM|d0gM OM YOOd Qdv- 
WOONHZNIMMOL B3MIIMAALIMO NBQMMIAZ0OM 
0009600, MSIO]H0O0(3 006 YHOo Agd~omb Mob- 
8900b LOMOHOMOMO JAQoL|AdS. J3I9ZNMO 06O~MO0- 
BOL BoMZ0MaLEBNGHgdOM, AgA™Lod~d QAodMBYyMM 
00@96009 obsggdo: 

e@ o9QaM@M|o0gMnd IAMAIDOM|ge0gmb GBobo- 





64 Juurikkala, O., 2013. The New Legal Paternalism: Light- 
Touch Regulation for Consumer Mortgages, Helsinki Law 
Review, 7, pp. 55-84, p. 58. 


LEM ANAEMOML 06QYMMIASBYOS 939I07- 
MO bLO8MMEBJHHM Bd60Bg8gnM0Lb AJgbo- 
690, Momo Bob BJMba@gbL Jg@oM|d0b 
MHgomyMo DAgbodemgoeModds, odobmob, 
B00g80MZ0eoMONLMZOb, g06o6ba0 
MMHed60d030900b JAbHo@Mob, YQgMM0o0b0 
LOHMOMHIM Yoo bE_OMEa YL IBIdbI- 
0 LO8MM3JHHOM Q0603389HMOL B0dMo0b6Qad0- 
00900, M03, 0L989, YB8g9Mo BOdbobbym 
boOMSb JOOd AMNGOZOL. GoMog0e006m- 
OOLSO Od AMADGOMH|Jd9MOd JoMd0 Ms H0- 
BOdBGOL 8MHMJ38gH300 AQgbod~MmMd g8Mab0- 
BOL B00MY¥g6gd0M AMbaDL, 3g®dMO, 
0b39689 QM3gboMge00M 
© Bd6bo39MM]Jd9MON ANMAM|OS YOOo edo- 
BIMOQL db@ggboM|dgM bLosMMERJHHO 
8060339M89, MMAQZMAZ AMIdbIoM|E- 
MOLMZAL FYMOO AQGHoMod LoMOL3Z, 30- 
09 DyoMo LOBHMBIHHM B06033g9M0;" 
© AMALIOMH|gdgNOMb Agbod~MMd gQnbobbymdo 
MMB06080309000 BO06MOMH 06Q3MMdo- 
300 OdOL Agbobged, MY ALgogbo Lgbbob 
OMMbL Md MoMM@JHMd0M bBoHdMNdAZO 
B@oyVoa@gcmoob Jdg_gdMo3gg8900 3Mm6b- 
8%9HIMO OMMOL DgdIM|E. OMbobaDogZ00 
BMQaJHgd0b 89MoME@aL oMbg0Mdd bo- 
8MIIDHJdMM BHQMOAHOL bg~MIgZMI- 
M9000, MMAQCLY OOM |JHgZab Jobgo- 
300, 14 MMOL Jg0Magbb. 
bogoMm3gemmda bo0gQ0606bM bgdgmmMmdO 
AMIALIOM|d9MOd YQRM|dg00b Mo3go0b o0dM- 
3B060b, MgQagm@moMgdobo Od bodgM@odbgm3gMm~m 
Q76J300M, LogoMM3sgMmMb QHMBZbqMmO ddo- 
630 obMyAM~MAdb. odAZoIVO AMAAQg@O J9MMZ67- 
MO d06g0b 8HgB0MgbHOb 2021 Baob No32/04 
dMdoHgdo® QobobbyHo MMEobodoBogoob dogm 
AMAbLobAMgd0b EQdBQZ0Lob AMALIOM|dg~MOO 
VQM|gd90OL OoOBZob Bgbob MovdAHZoygoob dg- 
bobgd, ©MAQM EY GN6o dsHdobg00b BogjgJdgo0b 
BIMIBOO AJ6od GoMgogc@wo od, 080 GE8Momog- 
6900b d9MIAQ0D, O03Z0bL ABZgmgbLo LH6O@oM~O0 
HOIMYOMNIODS. DOBZOMNMIO, ogdoab IAMJIg@D- 
GOL LQIAHOM oMoM oMab AgdMA@O MO, 0dM|600, 





65 0439, 83- 83. 
66 boJoonggmob googzbymo dobgob Iog80@gbHob 


dob gd0 2021 Hook 9 doMmob N232/04 gobobb3- 
6o MHgobosogogoob dog IodbobyHgdo0b 3o09- 
bob @odgz0g9d0b oomdod9 https://matsne.gov.ge/ka/ 
document/view/5 117792?publication=0#DOCUMENT: 1 








“LAW AND WORLD“ 


bgbbob 8003900 B9d0LdNgM0 LyAdNgdHO BO0™MOD- 
09M AMALDIOMgdgewMb Bo0EMOMb OMdov6gd0d0 
BNMNM|VOVM Gabobod|mMdgBZO7M|0M 06QMH- 
BOBO. Ob9389, BoOLOMZ0MOLEBNHgdImd ObOG, 
MMA bd389G0Q0ZIHO LdQObobLM s8HM@O|Jhob 
36900 0MOM HMBZ90b AM|NEQLM0EI09~ YOOo- 
JOOMdOMS QoMOOM LIgdGgMb.*’ AQmMHyQ BoMo08, 
3039 DQQoLgdoOb LoJgaMM|ob AMALIdOM|gd9~- 
Md YYBM|]gJdOb ©0MMZ93Z089 LodoMHmy]dM0g80 
g90g0Mgd0b bogombo. 

No32/04 d@d06900d0 doboB6BMM|dQ9mO 06- 
QMOMOdDoBo0ob Boe~Me@goymydob Wo@eagbobob 
Mod3Z0b byzdaQgJIgwMo BH] AMAGOZL MMEZMHE 
Q0d039 80Mgdb, ob9389, OVMOMOAE 8NMgdb, 
BOMOS QOHoHLgAMO MHEodH0B030gdOLO. 06QM- 
MI030OM LOAMYMQRAIMO YMYOZgMmYMQROob 
BobobobgmMdggMyAM|0M =B20MMJdVM|d §Edo- 
HVOMAABMoO YysBgmo bLyoagdhob AodoMa 0d 
LQIMMGO LHddOM|MND, B00gZ80MBZ0ED9 Oo Bo- 
BobBoMeaQvdbggMQHo@n bodoMMEyg0M0g0 J9- 
098900b 0JMbg FANHMNQGMOMdgdOb HodMyomo- 
d900b VEymMob bgmMb.® dsHdobgo0 80M389mM3g9 
BVOMIGN AMOGOZL 9BOMM8]AEM AMOQMobLoOMZ0b 
MdDoOobOoM|)d9MON NHQMOMMASZONL BddqMdo- 
36900b B0d0MM OMJdI@ 8H06308gdb o) LOGYbo- 
©9 Od LadYALAg; 6) OMJIOMMdd; 8) IQ@oMHge0b 
DQLodMJHMMS Od O) OMMIMMdd. 6MMdOb 
QOMMdQMOM|d0dN ob980 OdBDIHBHO BgM@ goo 
NDOQOMAdSZOOL MobdINDIM|ZM]E DOBME 000g, 
MVIGBZ, LOdALHaL BHaH|MOAIO OM OLY MZo- 
MboHNHMS OS DOMMMO 49dMEMdN O|J0NMI)- 
696009 6oMIMMEsIGBOM. BQd0b QBMMdNM)- 
OOLOL MogabgQemgoob YIMYGZ{gAmMYMRbL Jg-3 
BQO, MMAMOL JNL_ADZNM3. 06QMMHI0VY0d 
09M0B30M0 FOO OYMb, MMI oH YoodaMb Im- 
BbdoMg0g~mb abgMN BoM@oby39gh0Mg|]b0bB95, 
MOMIAQMbOG 0M BNNM|OWdS YHYyVoMO Od LHymo 
NOQMOMIASZOONL QMMmdob 80MMOgdd0. 

B60dZHgMMBZ600 oMObNGOMbL AQB_QdIh]_mO 
LOGMM3JHHM Bd6oBggMOb YHg00, MMAQMbOEY 
QOMOHM JABNDHAMMd of9gb, ModgM] y3Bgco 
QOG0HL9MH boMSb AMOZYOZL, ODOLMo6H, Gobo @aov- 
0680M0dgd0b QBMMIAQMS Od BQgboO dMdobgd0b 
MOodbHoMoob bobomods AMEBJIQEDO, Moy gOooob 
LAdHMOOMAHLO Od Bo0dgZg0MZo0~Moob YM689- 
MYMQL. BdIMdHQd0MOGQJ00b Bgbob doMaMda@ 
BIHMMOSIOD ,bOo8MM39JHHM B06033gH0b yBgmodg 





67 ob. dybeo 2 (6). 
68 0439, 27-9 bg., 9g. 113. 


BOMOM BHNAZHgCMMOOL B00MYy9bg900" B393M0- 
6H9d0, NAOLMOH YZOM|M BZoM~Mygodo 3gwModgobv 
OMOb ©d003900, MMA bOgd0 MoHab 15%-0060 
BewngMon BogQobyMgo0o0 B_aMboOL YMZgIMOMo- 
JOO M6d0H0 oobMMyYgAmHoa MO _HMdob 
BB8M@amM|00D. dMdoHg00b ANbgOZ0M, ABIIHV- 
MO LoOBMMBIHHM BobosZgMab Bd0zMog6g00 
BOMZoMobb0HgdgeM0d MHMZMHY MggmodomHy]- 
dabLOL, OLJ BOMOOo0O AgmogoBgoob OMMb®. gb 
bogg@oabbdAMd 0AM |60@, Modd@gboMo0G3 Lgb- 
bgd0b BME aGHOZNL BoMBZoMOLENHg0NM, IAMd- 
LASMAeMOAL WOo3Zob QMogJgHmoMnZg0@ QMMo- 
OIMM LodQVomyoob 6OMIMoMaIbHb. 

bogg@oabbdmd, Md dMdobgoab 4g-3 AVbeno, 
MMAQMOLY QobobbyMo MMEodbNdBdB3Og0OL doghH 
NOQMMIASZNOL DBNOBM |d0b BoME@N|oIM|odob 
0OBIOL, OM BoHdOMHoZb O6QMMIAGOOL Doboo- 
bb. ob OOZMbZMHQgOHgdgIMOd LgOMI|AZH]M|d0b 
MOOLAHE3NQMOO MOoMgoab AyVbendo. oMdovbgo0o 
NMZOMOLGBOHJdb BodyMogbgodob HgILgAL, Oma- 
MAL bob0d_ZdIM ZgMbOd 49-5 MOHOMMoOdod Bo- 
MIAMORSI6NMO. OMAJdoO@Mdab Bo _dsMOgLgd0b 
d0d60O), 8BMBaHANHMHO AQM@_gOL AMAMob0 ogbg00 
HAJLHoL sVbJHQd0O OoyMRod. oMbo60d6og00 
OMdobgo00b 09-5 AQbevo, MMIAQM EY QobobbyM 
MMEQdHNBOBOokW oZoM~M@M@|dymy|db JAnNv6MOMb 
AMALIOM|gd0g9MbL 06QMOMAB3N b8g30Q089 
LOQONHdHLM 8HMO]JHIOMH Od303d0M]JdqMO 
0600369MMgZd60 MobZg00b Agbobgd, dom Im- 
Moabood BoMoMg|geo obggboMgdgmO bo8MMEBJ- 
BHM Bd060383g9M0b Mobgd)9”. 

MHgB8mModoMgo0o0b ghodsdg, oMdobgdo0b do- 
b9@Z0M, MOodYIZ909MOdS OMOLEMHO 06 JNL- 
MMIAGN JgdYyZ060 OHQOMASRZOOL ANBMEO Od. 
Bgbg00b DobooMbaMoB 038389M900 93MM38yjMmO 
BMOQMOL dJNOMAMSO 8MH06308M6 Lodods0b~M 
Md6bZ9OM03; 0dBOLM06, ©MB0 9Q9IH0060 bLos- 
MM3IHOHOM B06038389M0 boMsgd0b Bo6qVbL0dM3%J- 
MMdOb 800M MdZNM6389 809M8389389eEM00, 
0Mdd6900 aAMBgo@abBo0b90b 49-6 WMobommdo 
8M39dVMO LOb6NdAIM BogomoMOb bogQyd3gg~- 
09 QobdoMAgdo0b, MMIAQM EY, Mogob DAbM08, 
NNZOMOLGBOHJdb AgMogoBgoobob Aobodo~myMo 
JBIDJIHIOMOO LO8BMM3JHHM Qd60389M0b Bo0dMyg- 
Hgdob (BOQOMNMdO, 20.8%-0@06). 00 ByMbAM 
LONGHAM|LMd J8OM8g7eEvO 8HodJH08d, 39O%dMQ, 
8089MdMgdOb OLAMO Lodgoemgoab go0dMyg6900, 





69 ab. dHdobgdob dgbeo 3.15; Igbeo 4. 
70 ob. dgbeo 5.3. 


“LAW AND WORLD“ 


MMEMHNGYO LHMIIH_NM|00” — BaMNM|O Bog- 
LodoMy|O 8HME3JHHod@9).” 

boyyMo@M]|dMd, MMA dMHdobgd0, wnMH|gJ- 
HOZNLHBOH QobbogZ0gg9d0M, oM% NOMZoMmonbLEbN0Gg- 
Ob Lg9EMdgBMya|]d089 JoMob MgJdob YAmg|oob, 
Moy AMADIOMgog~b, MMAQMOGY 0d LgIgdMmHDO 
Od, BMZ0O0O, bogoMMZggmMMdo, AMBYygCoeo 
BODIBMMONIO Qdbobn~@My|do, 0M od~My|Zb goMo- 
QOdJMHgd0b bodgomygdob. oMbob0dbogoo0, md 
JMEOZ6gMO d0630b B8MHgQdN@_gHHOL oMdobgd0 
No37/04 amgomoabbobgeb bogoeydg M8gMoQ0- 
Ob B09gdgd0b Agbod~@MygdMMdob M8gModR3OOb Qo- 
66MMH309CEM)]H0O06 30 BAMab Qo06003eMd0d0”. 
ABMALIDMHQdoMOL YQAMy|o0900b MOoBgob Agbobge 
B06MB8MM]JHdO obobyeno Loob~y IMAnJM]J- 
6OL 89MNMEOS) DdMMMO Oobsdo6y307 Oo bo- 
Mg6b gdoH9M Mo0ggo0g~m bgmMdgsMym@mg|dgob 
gogo0, MgaqgcaMgo0b LQQHMMb oboemnboM BO 
B6MB8BHM|IHO QobobbyAM AMAbLob_M|d0B9, 
LHHOOMHIMO BoMMdgbOb BoM@d, 0M BHRI- 
(O9dd, AVLod0dObo@, gb bLognMbo bodIMdog@m~m 
AMBgLMona|goob bogobb g06939MZ6g900, 0b939 
MMAMML QLodMHAMO BMIAGMENI@O 8Modgho- 
38° GOHHLAM LadgMMTO. 

LddMMMMO, IMbObNdHOZ0N0 LodMgomogmo 
8M@ggbob 625-9 AQO~o, MMAMOaL AQ-2 bo60- 
Moo Lgbbob BemnghMn 9QgdhHgMHO bLo8MMEJHHM 
B0608389MOb Aogbodo~myMa MO|JHMd0 50%-d@g 
DQZIZOMOS. ALQ0BbN MQgQqmMOM|d ogdyomy- 
Mad LbZgod JZgy6g0d03, GoQ0~MNMdO, QNbgMdO 
2019 B9~mb gobbMMBAAM|dIMN BY38M@nen|og- 
000 gb 60dHQM 20%-0d, LO306M6d@9dEM~- 060- 
BOOHNZNOD BO BO0MB38ggC0 GHodaL LodMdbd0Hgd- 
MM bgbbgd89 OMM|d0NM Bo608338g9M0b 10%-dO@g 
©06930b 0MZ0MobLEB0H9096.” 0dd-do AMJdgm@_- 





71 Framing — dmdbdoMgdemgd09 &g20g@ bob obe@gbb 
060 dbYMME obQ|OOGdog00b JobsoGbo, o60dg9@ ob- 
{odogoob JofPoe@gdob bgabo, 3d~, Pyodo, o 
COobog ofdbydo oe dob bogmbgoomoe Pao—How~o. 

72 Behavioural Insights Applied to Policy, European Report 
2016, pp. 20-21. https://publications.jrc.ec.europa.eu/ 
repository/bitstream/JRC100146/kjna27726enn_new.pdf 

73 https://matsne.gov.ge/ka/document/ 
view/4081097?publication=6 = gabbomo@oHgdsy4@mo 
896030300: 14.07.2021. odob Igbobgd ob_{MHdo- 
G0 MgZ2~@bohobo veEgo@ob yes gobmogbeogb wo 














Jogooomb 4300689B, KHOobdodgoob IMB Q@Wodo 
modogoGgdg@oo 5 omobo 000, jem gdjomby- 
qo odoHoGob d9d39md0m ZbbmMuogmgog~m B07 
d33@Ob 896030089 30 mMobbo 3 omobb 06 ybewo 


cEgdosgdo@gb. 
T4 Waselius and Wist, New temporary restrictions on interest 


6b Credit Card Accountability Responsibility and 
Disclosure (CARD) ogo, MMAQMG, ALQ08bo@ 
H3960 dHdobgo0bo Od 625-9 AQO~oabLS, B8MY@o- 
Bb BOBHLAMO MMEadbNBOBOgOb dogm Aogbodo- 
IMHO L68MHM3JHHM B060338g9M0b DoMAd OMJdg- 
Mgdob, MoMd oM% AMbEa gL AMALIOM|dgMOD 
JGIZIMOA BoggMdM|dgb0b Qobobbyamoa badhm- 
Mob Gog SMOMPo@O BodMygbgo0.” 


@obs3360 


NOQMOMIASZOOL BOMOMONZIO AMILIOM|dg~- 
MO YQYM|IIQOOL OOG3ZOL LoOddMMOMIGO 333 
OJHQVOMIMHO0d, MYIYO JB3IZoMO obo~modsto, O~m- 
BIMOEG JI8OMNY 38EP9BIOb QYMOHMdo, 0B 
090Mb639390d0, AMALDoOMg0CMab Mgom~myMo bz- 
Mooob h3g6g00m, agod@my|gb odab mgdob bodyo- 
Mg 00b, MG LoIMAIOM|IMM FOMNQGMMMd]d- 
dO MDVOHOdEY OOQMMIANMQ0gJM AMADIOMgdg9C~0 
3QOM AQAHIO bogoMMy|ob Mo03gZo0b. oJ 0339M9- 
0d NDEBQYMMIADZOOL LagoMdob 8BHMd~M|)dd Oo ob 
8MB60H9M0, OMHMOAMON HY B0M|QIM Qodgmmg- 
60, MMIAM|ONY AMALAOM|dgMB) OMAQZ060b 
BoMQdaboOb ObM|6gH BgQo0gmMgbob. oMAQZ060b 
MOZOLIQBEMy|oob YOMYHZ{AMYMQoO 30 IMAbIo- 
Mgd9MOd YRMy|ogd0b MOo03gob LodoMMaoab 
9MO-JOMOO JZ0B8gMbg@o0d. odOL Bd0M, ~MMe0N- 
89M 06QMMIB3ONOL OM JHMOd0O, o0M0d9@ 
LOZ0@oObLbOZ0 JH0dB9g DOBMO QdOb Z0™MM]09M)- 
OO Bobbod8MZMd. 

JB939M0 SHo~Mondboab MygQqmMnM|00bg ad38~9g- 
Bob LODMALIASM|0EM™M LaAQMMIDO 89M 996900 Mg- 
BMMI3ZN_VMO boboomo,”* BddMIADNb0H] oJowob, 
MOMd BLMOQMMGN AMdZ0~M BAMd OMZMHE 
389dM, Obg bogoMM LAadIghMMO BAMdNB|Z850M 
0830MO9Jd0 AMALIOMg0@oOb JRg8g0b Mo 00- 
B0MObLb0Hgdb BMogHNZddO. BOQLAIMOZ0@ od0- 
bd, LHOHOCGN BooOHoMadgoymMoad gB0MB389g7mMO 
ob389dH900, MMAM]NY B8MoM@MY|dg0b LogoM~m- 
gob. Logo MgoMMdo0od bogoMMZggMedo, boOdY 
LoIMALIADM|0EMM LAQHMML OWQM|QqIM3000 
bodMIdLIDMH|6MM YHOOaQMOMMdgo0b Labo 


BboMob — AMALIOMgdMOabL — AMBZogMgbMo6 


rates and direct marketing of consumer loans https://www. 
ww. fi/news/2020/04/new-temporary-restrictions-on- 
interest-rates-and-direct-marketing-of-consumer-loans/ 
[do~@e Hge@cmdo: 26.10.2021]. 

75 0439, 99-15 b4., ag. 28. 

76 0439, 99-7 bg., ag. 212. 
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0M0M06000M LodoMHOgdM0Z8 IAMEMIdoHM|~m- 
6000 Hoyg6gd0 B00M0G800.”” 0dM@g60@, MdO9- 
HOO NAGNBGAM|YMa B3o06MHB8MM|dJHo 938 
NOMZOGOOL AMOGBOZL Oo 00 LaQMMb BMB0@0 
ABMBgLM|IOO, QoJHmMoM0g0@, oH oMbgomoh, 
089 9839 9600Z69@MMZo060 B8Moamy|dgoo0b OM- 
OHobo Ogb6gdo LoOAMALIOM|gdEDM Mod d0d6gb 
LadgmMMoLMBOL. LoggeobbdAMo, MMI obomo 
Mg9agmMM|d0 Bd0dQg HZ0MMO oM YOOo OMoo- 
B3g9b AQGOH] dadbgbb, DoZo~oMoa, 60338Mo@ 
LOZOMOJ0IMM MgagcaMgdoabo, JAghod~mo 
Bobo bobgmdg3MywmMgoM 90809 06QMMdoQ300b 
BOBMOQdAL LobgmMddMZd69MEM QmMMAQdob Jg- 
09003900. 09MMQ DoMog, oVBNM|]dgMOd IMAb- 
BOMQOMob Bobomobg|goo AQBmygdgoob go0dMyg- 
690089, MOMS Agbododob ooBoMBg sHogdogob 
BOOZ0C0LEB0G900M }=Bd00M0BB8gIMObL AMAbID.- 
MHgoewmob 8|9QgM9630900. oOMLOHNDHOB00, MMA 
bogoMmggmamda bodjgomm IAMIbIoM|gdmoL 
LAobHOoMHN AMBYZg~@o@MN AMIbLIOMJdMmobL 
LA.HOOMAHL YHOO QodVMoHooMOg gb, Moy g00M- 
8389ML BMQ0@0 MgQgmoMg|ooNb bogoM~ boyob- 
bgdb, d9MIBOO, MOZNOH 0gbgdo oMowMgdyqmO 
AMBZdgMoab boMSgoob BogdoMMeMg0gmMo BMO@d, 
M3, LOMMMMO, 8HMORJHOL Qobdg oobobg- 
00d. B9MHy AoMog, Lobgendb0gmd dods6oO YyOOo 
ModONbobMb AMALASMge~MoaL LHoHOoMPHOL odo- 
MMO,” MG JOOS IMNGOZOIL IBITH6 wo 
L{ZOAsQeModsyM LoIMsdgOM EB9adob, Dom Jo- 
Moab, o9Qo~@ygogemnd Boboemobagh obgmo ogdo- 
3Md900, ©™MIG]603 DODOMMYMO 0Jb6gd0 AMAb- 
BoMHQo0MoabL YHMdaQHgdab VAdMMy|d0bogB9g5. 
MHMZOMHY LHdHO0GA BodMAHOd, 06QM- 
BdBOOL BddFMZ6g00b LAHoHOoOMAh LbdgR300emymH 
8MBgLMna|gdg000 36309600, BOM JOMMob, 9O~- 
Bbjem0 do6g0b 8MHMgdN@gHHOL oMdobgd0b bo- 
boo. JOVDAIMZ0@ 960dZ6gMMZ060 Oobobgbg- 
GOLD, LOOHHAM|LMd, Mod Bdog{~@My|bob AMoba@ bb 
B6MB8BMHM|JHO LOIMADISM|0MOM BMgQm@OHOb 
bg9emdg3MIwMgd0bg, B09OMIAMDNbo0MJ 0Jo@ovb, ©MA 
08 bgcMdggMyqgdodbg Bo8MGIMM|Oo LHobMo- 
MOQgevo BoMMdg60b Mogo, o0b9389, BMBI@MMI|oO 
J9MMZ69M 60630 0HdodHgd0 Od LodMJomogmo 
BM QJLOb Ag7booodobo AVbEn|V00. JOO AbMHog, 
O9GOMI]O9MOdS, MOZ0M6 ogbob oMo@g|o0gC@mo 
OVOMNM|d0, bMNM, 49MM BOMB, Bo0yd§M0g- 





77 0439, 52-3 b4., 39. 4. 
78 J02., »ZGro~MacrbogGo JeodbdoHgs~@ob* baobewo- 
H(jn0b6 doobeomgdo, ob. 0439, d9-3 bg. 33. 33. 


LOgL 3MIQHENVEMN sHoJHoZ0b MgaqmaMmM|do 
LOQONHdHLM LaIHMMHGON HBMHDdoAHoQEY og~godo 
AgLododabo Y8mMoaamydgoob Agho60o. 
LOSMMMMO JOOS oMNbNGHMb, Md bodo- 
MMOMN 080389 LOdQALANMS Od AoObdIHodoM Bg 
BoNM|dL = AbgMZg~MMdodN AJAMADIOM|dM |d0b 
BOOOHYZIHONEDJOOMO BOMHAHQJLHL, Mo OMBAMSY 
ODOL QLOGMEMMBNS B3M0Z08Mdb, MYIYO GMdb- 
BOMHQONMOS BIMNMOM|MOAL Bo_dIsSMOQLgd0b 
B0d60O, LobgMIENGM YOO AQAIQ@MbL 8~- 
MAGHOZOAL 0gdjd0890000 JRgZ80MO J8MHMdOZOb 
dNMNMSON B0BHEJdQVOOL BoMZ0MobBoGQ00b, My 
gb 603090 MoOHoboMsb B00M0H8g8b. 00 3yMbaM 
MONO MMMb obMymygob MgaqgmoOm|oOb BgQ@o- 
BEMgbOL AgQqGobL|_d, MO3 BOMMdO BdMABOd 
B6MB8MHMO|IHOL MHO Bg9MboOb oboenadbobob. 


“LAW AND WORLD“ 


